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The Kellys — A Local Pioneer Family
Leaves Living Legacy for Community
Mattie Kelly Arts Foundation Celebrates 25 Years!

Publisher note: Many in our com-
munity are familiar with Mattie Kelly
concerts, Festival of the Arts, and some
of the other fundraising events. But,
do you know the history behind how
the Mattie Kelly Arts Foundation was
Jfounded, its great impact in our commu-
nity, and why the organization hosts all
these events? Read on to find out...

Mattie May Kelly (1912-
1992): A native Floridian, Mat-
tie Kelly was born on March 12,
1912 near Vernon in Washing-
ton County. In 1935, Mattie and
Coleman Kelly moved to the area
to begin a turpentine farm bring-
ing the first significant payroll to
the community. One of Destin’s
pioneer families, the Kellys raised
five children, Canera Lee, L. Ber-
narr, Imogene, Carol and Cecilia
and built the first tourist cottag-
es in Destin. They launched the
Martha-Gene, the beginning of
the charter boat fishing fleet that
now makes Destin famous. Mat-
tie and Coleman donated the
land for the Destin Elementary
School and another 75 acres to
establish the Coleman Kelly Air-
strip, known today as the Destin

i

Airport. In 1981, Mattie found-
ed Destin’s first radio station,
WMMK-92.

As Valedictorian of her class
of 1930, Mattie began her formal
education at Rollins College and
in 1952, earned a Bachelor of

Arts in English from Florida State
University. Mattie continued her
studies at AB College of Arts and
Sciences at Columbia University,
New York City; Okaloosa-Walton
Junior College and Harvard Uni-
versity Summer School in Cam-
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bridge. At the time of her death,
Mattie was close to completing a
Master of Arts in Humanities at

FSU,
KELLYS

continued on page 2

Lighthouse
Family
Retreat

Shining a Light

By HEATHER BENNETT

We have all been affected by can-
cer In some capacity, and too many
families are forced to endure child-
hood cancer. There is a beacon of
hope for these families, and it can be
found here along the Emerald Coast,
at Lighthouse Family Retreat. LFR
have been hosting retreats for fami-
lies living through childhood cancer
since 1999. They are a faith-based
nonprofit organization founded by
an oncologist nurse. Although they
are headquartered in Atlanta, many
of their retreats are located along the
panhandle from Panama City Beach
to Fort Walton Beach.

I spoke with Todd Craig, the Re-
gional Director of Gulf Coast Op-
erations. Todd lives here with his
family, and like the rest of us, knows
what a gift it is. “We live in such a
beautiful place. We get to share that
with people who are going through
really challenging times,” said Todd.
“There’s something about standing

LIGHTHOUSE
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In 1995, a handful of visionar-
ies established The Mattie Kelly
Arts Foundation (MKAF) to provide
resources for the promotion of the
Arts in Okaloosa and Walton Coun-
ties through cultural events and
educational opportunities. Mattie
Kelly bequeathed a 52-acre parcel
of property reserved for the future
development of a cultural and edu-
cational facility for the residents and
visitors of the community. Today a
portion of this parcel of land fea-
tures Dugas Pavilion at the Cultural
Arts Village, which annually hosts
Concerts in the Village and Festival
of the Arts, the largest juried fine art
festival in Okaloosa County.

Empower

The heartbeat of MKAF is its
commitment to provide inclusive
arts education programs for chil-
dren and adults of diverse abilities
and backgrounds. MKAF bridges
the gap to those who either lack
access to the arts or could uniquely
benefit from the experience. An ar-
ray of high-quality visual and per-
forming arts programs are thought-
fully curated to serve K-12 students,
children and adults with special
needs, at-risk youth, and veteran
and active duty warriors with both
visible and invisible injuries.

“As a 23-year veteran with 14
combat  deployments, adapting
back into the civilian world can be
difficult and stressful to both the
member and the family. The “Ze-
ntangle’ art technique that MKAF

introduced has helped me both fo-
cus and obtain an inner calmness.
I now enjoy sharing the meditative
process with my 10-year old daugh-
ter,” said a special operations veter-
an who participated in the Warrior
Arts Program.

Since 1995, these outreach pro-
grams have inspired more than
335,00 children and adults in over
71 schools and partner agencies
in Okaloosa and Walton counties.
MKAF offers a comprehensive
model of artist residences, hands-
on workshops and public education
events featuring music, theatre and
the visual arts. Programs are offered
free of charge to participants, made
possible by grants, private and
corporate gifts; and supported by
MKATF event fundraising.

Capability Over Disability
All people have the innate ability

and capability to partake in the ar-

tistic process. MKAF’s educational

outreach component connects na-
tionally acclaimed artist facilitators
with schools and non-profit partner
agencies serving children and adults
with special needs. Regardless of
any physical or cognitive challenges,
individuals are given the opportuni-
ty to learn painting, music, magic
and more, and experience the in-
herent joys of creativity.

MKAF’s outreach program has
been recognized by The IFlorida
Department of Education with the
Award of Distinction for this one-
of-a-kind  educational =~ program.
Recently, the Florida Restaurant
and Lodging Association honored
MKATF with the Best Art and Cul-
ture Event for the Festival of the
Arts.

MKAF’s members and count-
less volunteers are the lifeblood of
sustaining the organization through
quality cultural events and arts
education outreach initiatives. In
2020, MKAF celebrates 25 years

with an enhanced season of events,
which include classics as well as new
and revitalized events such as the
MKAF Arts Guild Luncheon, The
Aioli Dinner and the Vin'tij Wine
Dinner series.

CEO, Marcia Hull stated “As we
reflect on the past 25 years, I ap-
plaud the 142 community leaders
who have contributed their com-
mitment to serve this charitable or-
ganization and those who will take
us into the future for the next 25
years.”

Membership with MKATF has its
privileges. Members enjoy compli-
mentary admission to Concerts in
the Village and Festival of the Arts
as well as member rates and early
access to other events. Member-
ship helps foster growth and make
Northwest Florida a center for cre-
ativity and artistic excellence.

MKAF’s 25-member, all vol-
unteer board of directors and staff’
of three are challenged to welcome

LIGHTHOUSE
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in front of the ocean that brings
perspective and hope.”

Thanks to many generous
donors, fund raising and volun-
teers, families that attend retreats
have no costs to them once they
arrive. If they have trouble cov-
ering travel expenses, they can
apply for a scholarship. Different
resorts in the area donate space
for the families to stay during

a retreat. “We have a retreat in
Watercolor in the fall, over fall
break, and homeowners have do-
nated their houses,” said Todd.
Lighthouse Family Retreat
depends on the community here.
Todd reaches out to churches,
homeowners, resorts, restaurants
and beach services and has de-
veloped relationships with great
community partners. “It really
is a community effort to pull this

Continued next page

PHOTOS COURTESY ARTURO STUDIOS.

250 new members for the 25th silver
anniversary season. Membership is
open to individuals, couples, fam-
ilies and businesses. Membership
applications with levels and benefits
are accessible by visiting online at
mkaf.org.
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Hometown Hero Harley: Spreadmg Love with a Brush

By CHris J. OGLE, LOCAL Na-
TIVE AND LIFELONG OCEAN LOVER
If you happen upon local
artist Harley Van Hyning, you
will likely feel his artistic vibes
immediately. His always smil-
ing persona exudes a love for
the ocean—especially surfing
and fishing. Born and raised in
the local area, Harley has found
his passion at the intersection of
his love for art and his love for
the ocean. His medium is can-
vas, environmentally friendly
paints and freshly caught game
fish. The art form is a 200-year-
old Japanese tradition called
Gyotaku. Van Hyning first
learned of the art form in school
studying art history. But it wasn’t
until later in life that he began
experimenting with the actual
application of paints on the fish
to then be imprinted on canvas.
He soon became obsessed and
began to paint every fish that he
could get his hands on. Demand
for his work increased quickly.
So, he ramped up production
and began selling his prints. His

passion has now become his
life and what he calls “a dream
come true he never knew.”
With the area’s rich fish-
ing history and traditions, Van
Hyning’s work has become a
natural fit. You can often find
him down on the docks in a
frantic attempt to preserve the
image of someone’s lucky catch.
His clients revel in the experi-
ence of seeing their fish’s like-
ness preserved in art form. But
beyond the business side, his
true sense of purpose comes
from educating the youth and
general public about the im-
portance of protecting our
oceans. As our Hometown
Hero this month, Harley has
done demonstrations at area
schools to bring awareness to
this important issue. In addition
to the educational events, he
is involved with local tourna-
ments that bring awareness to
hot button issues like that of the
invasive lionfish species and the
damage they do to our local fish
populations. His hope is to put

the spotlight on protecting our
oceans as well as to inspire the
many young, creative minds out
there to pursue their dreams,
whether that might be in art or
other pursuits. Says Harley, “I
just feel very blessed to be do-
ing what I love and if I can give

back to causes I love, then that
1s amazing!” Van Hyning has
supported our local veterans by
raising money for SOF Missions
(Shield of Faith) as well as sup-
porting charities like Children
in Cirisis and the Taylor Haugen

foundation. He dreams of one

day starting a foundation of his
own to provide scholarships to
young aspiring artists.

Van Hyning also dreams of
making a difference in the lives
of everyone he touches with
his art. His greatest hope 1is
for increased awareness about
protecting one of the worlds’
most fragile and important re-
sources—our oceans. “I'd like
to say I'm spreading love with
a brush!” says Harley. Anyone
viewing his work would have to
agree that his mission is getting
accomplished one fish at a time.

You can find Harley on Insta-
gram @gnarlyharley.

Bay Life’s “Hometown Heroes”
are sponsored by Mary Kay Phil-
lps and Paige Peterson of Better
Homes & Gardens Real Estate and
the Homes for Heroes program. 1o
find out if you qualify for Homes for
Heroes cash back, contact Puge at
850.259.0643 /Paige@BHGE-
meraldCoast.com or Mary Kay at
850.376.7261/MaryKay@BH-
GEmeraldCoast.com.

LIGHTHOUSE
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off,” said Todd. “When restau-
rants and beach services make
in-kind donations, it’s a game
changer. It’s such a cool way for
our community to be a part of
what is happening here.”

What is happening, is a week-
long opportunity for a family to
feel like a family once again. Kids
have the chance to play with

other kids, adults have time to
connect with other adults going
through similar situations, and
spouses have a date night and re-
connect with each other.

During the Lighthouse Family
Retreat, families are paired with
a family partner, volunteers, who
help to serve them during their
stay and make all these events
run smoothly. The family part-
ners help with the kids, serve
meals, provide turn down service,

PI'TEL]J,
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Planning
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e Contracts
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Estate Administration

4591 Highway 20, Niceville, FL 32578
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etc. They give the families time
to relax.

Tor these retreats, the family
partners are just as important
as the donations. Some retreat
families come back to volunteer
as family partners once they are
done facing their own struggle.

SKIPPER'S
FURNITURE

on the Bay

“There’s something about serv-
ing that’s not just healing for
the person you’re serving, but
it’s healing for you as well,” said
Todd. “We’re created to bless
and serve one another.”

If you would like more infor-
mation on Lighthouse Family

Retreat, please visit their Website
www lighthousefamilyretreat.org,
and if you are interested in mak-
ing a donation or volunteering
you can contact Todd at todd@
lighthousefamilyretreat.org.
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Deer Moss Creek® is an 1,100-acre master-planned,
mixed-use community in Niceville, Florida. When all phases
are completed, Deer Moss Creek® will include a nature trail,
bike lanes, parks, approximately 3,000 residential units, 120
acres of office/technology and 90 acres of retail space.

Phases 1 and 1A include 116 single-family lots ranging from
0.11 to 0.38 acres. Old Florida cottage-style homes face the
park, which is graced by a gazebo. The community center and
pool to be built in Phase 2 will be shared with Phasel/1A.

Sidewalks are 5’ wide. All homes require impact glass
windows. Builders must be approved by Ruckel Properties;
house plans must be approved by the Town Architect. There is
a homeowners’ association.

The commercial area and town center plans include spaces
for shops, restaurants, and professional services of all kinds.

Ruckel Airport, a limited-use grass airstrip, is located along
the western side of Deer Moss Creek®.

The community is in central Okaloosa County, consistently
ranked as one of Florida’s best school districts. It is
convenient to Eglin Air Force Base, Northwest Florida State
College, Twin Cities Hospital and Northwest Florida beaches.

Directions: From John Sims Pkwy (Hwy 20), turn onto Rocky
Bayou Drive next to Publix. At the roundabout, take second exit
onto Rocky Bayou Drive. The Deer Moss Creek® entrance is 1.5
miles on the left. To continue to our Sales Office: Turn left on
Deer Moss Loop, right on Angelica Place, and right on Clary
Sage Lane. Sales office address is 1413 Clary Sage Lane.

Visit our REALTORS® at the Sales Office and Model Home located at
1413 Clary Sage Lane in Deer Moss Creek®

B A
Valerie Waters Auclair

REALTOR® Military Relocation Specialist
850.855.6205

Kelly Shephard

REALTOR®
850.543.7353

A

Jodie Snell

Yeska Sand
REALTOR® REALTOR® Hablo Espafol
850.621.6535 850.368.5936

® Ruckel Properties, Inc.

REAL ESTATE & DEVELOPMENT
850.678.2223 | WWW.RUCKELPROPERTIES.COM
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EVERYTHING YOU
NEED IN THE HEART
OF NICEVILLE

Medical

Palm Bivd

@ Easy Care Walk-in Clinic
@ Select Physical Therapy
@ True Joy Counseling & Consulting

Service

Analytical Services Corporation

Frances Roy Agency

H & R Block Retail
Hancock Whitney Bank @ crab Zone: Custom Apparel Need a place for your
Nova Tech Solutions @ Dollar Tree business?

Panhandle Management

@ Hibbett Sports
Ruckel Properties @ Laura's Pet & Horse Supply Contact me regarding

business sites in Niceville

The Faille Agency - Allstate @ Paint-N-Color

Vistapix and Valparaiso.
Food
Grocery
@ Frios Gourmet Pops
Grocery Outlet

@ Chapala Authentic Mexican Grill & Bar

Health/Fitness @ New Hong Kong Asian Restaurant _ [ S : ) Py
@ Pizza Hut ' b A 0 l

@ A Healthy Touch Therapeutic
Massage

@ Biacksmith Jiu Jitsu

@ MPower Nutrition @ Hair Express

@ workout Anytime €D TN Nails & Skin

Dora Cawood
Salons Rental Manager/Realtor®

850.678.2223 | dcawood@ruckelproperties.com
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As the saying goes, “If you’re
having a taco emergency, call
Nine Juan Juan!” Extreme Fes-
tivals & Events and Seascape
Towne Centre are hosting the
7th Annual Tequila & Taco Fest
March 6-8—a full weekend of sa-
vory tacos, smooth Tequilas, live
music and contests...and FUN!

The brainchild of Chet/
Restaurateur and founder of
Carlito’s Products, Carlos Shaf-
fran, the event has grown sig-
nificantly since being founded in
2012. “Locals and guests from
all over the Southeast come to
celebrate this unique event right
here on our Emerald Coast,”
says Carlos. Initially planned to
be a restaurant event, Tequi-
la & Taco Fest quickly grew to
become the second largest fes-
tival event formerly held on the
Destin Harbor aside from The
Destin Seafood Festival. Because
of its popularity, the event has
moved to a larger venue in Mi-
ramar Beach, “Seascape Town
Center” located right off Hwy.
98 near the Silver Sands Outlet
Mall. This great new location

Fiesta Like There's No Manana!
A Weekend of Tequila and Tacos Comes to Seascape Towne Centre

will allow more vendors and
more tequila booths. “We’re ex-
cited to be the new host venue
for this popular event and look
forward to continuing to be part
of the growth year after year,”
says Ron Mote of Seascape
Towne Centre. “We strive to
create new, one-of-a-kind expe-
riences for our guests to enjoy.”

During the event, you’ll be
able to taste and sample an ar-
ray of fresh tacos prepared with
local ingredients and celebrate
the finest Tequila and Taco pair-
ings along the coast! More than
20 participating restaurants will
serve mouth-watering  tacos
with exotic twists on beef, pork,
chicken, fish and shrimp. Vegan
options and traditional Latin
tacos will also be available. “It’s
really a great place to experience
some off-the-wall tacos you may
have never considered,” says
Shaffron.

And with more than 30 or
more different Tequilas, can
you really go wrong? You’ll ex-
perience specialty Tequila Mar-
garita’s and Tequila shots. “The

education process of learning
about different types of Tequi-

la is phenomenal,” Shaffran
explains. “Tequilas with smoky
flavors, notes of sweet agave
and Blanco Tequilas will be
available. Higher end Tequilas,
including Don Julio 1942 and
Patron, will be available also in
the VIP area,” he says.

A weekend of festive fun be-
gins on Iriday evening, March
6th at 6 p.m., with a “Bocadil-
lo & Margarita” Kick-Off Party
presented by Corralejo Tequila,
featuring music from “DJ Vas-
co” hosted on Mezcals Fiesta
Patio. Overlooking Seascape Re-
sort, you’ll enjoy an evening of
delightful small plates and signa-

ture Margaritas! Tickets are $40
and can be purchased at www.
efestevents.com.

Tequila & Taco Fest gates
open for the main event on
Saturday, March 7th at 1 p.m.
where you’ll sip and savor un-
til 5 p.m. during this flavorful
afternoon at Seascape Towne
Centre, featuring a large selec-
tion of award-winning Tequi-
las, Margaritas and a variety
of chicken, beef, pork, fish and
authentic Latin tacos. During
the event, judges will vote for
their favorite taco. More than
20 local restaurants will com-
pete for the top prize of $2,500
for the ‘Best Taco on the Em-
erald Coast. ‘Amongst the 40

different Tequilas and Margar-
itas for sampling, youw’ll have
the opportunity to try smoky
and sweet agave flavors as well
as different varieties of Tequila
including Resposados, Blancos
and Anejos. High-end Tequilas,
including Don Julio and Patron,
will be available in the VIP area.
Live bands and DJ’s will play on
three stages including “DJ Vasco
and Salsa Band “Merengue 4.”
Little Amigos will delight at face
painting, and all will enjoy the
Chihuahua beauty contest! You
can even show off your football
arm by tossing the longest torti-
lla! To purchase general admis-
sion tickets ($50) or VIP tickets
($95), visit www.efestevents.com.

Tor an ultimate festival expe-
rience, the VIP area will host six
private taco stations. Barbacoa,
Tripas, and pork Guisado are
just a few of the taco variations
that will be offered along with
high end Tequilas and Mar-
garitas exclusively in the VIP

TEQUILA & TACOS

continued on page 17
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Niceville Community Farmer’s Market
9am | Palm Plaza | Niceville

Duchess Rocks at 3rd Planet Brewing
6pm | 3rd Planet Brewing | Niceville

Pickleball Lessons
10:30am | Niceville Senior Center | Niceville

Love for the Arts Guild Luncheon
11:20am | Mattie Kelly Arts Foundation |
Destin

Northwest Florida Communications Summit
8am | (NWF Coast Chapter) Florida Public
Relations Association | Miramar Beach

Happy Heart Yoga
9am | Niceville Senior Center | Niceville

Northwest Florida Communications Summit
8am | (NWF Coast Chapter) Florida Public
Relations Association | Miramar Beach

Mardi Gras Masquerade
6pm | Destin Commons | Destin

Jersey Boys
7:30pm | Mattie Kelly Arts Center | Niceville

Niceville Community Farmer’s Market
9am | Palm Plaza | Niceville

Author Janet Scott
6:30pm | CALM Chapel | Niceville

LJ Schooners Masquerade Party
7pm | Bluewater Bay | Niceville

3rd Annual Hops for Hounds benefiting
Dog-Harmony
10:30am | Destin Commons | Destin

Mardi Gras Food & Wine Festival
1pm | Northwest Florida State College |
Niceville

Mudras & Meditation
1pm | Yoga Junkie Studio | Niceville

Niceville Chamber Business After Hours
5pm | CCB Community Bank | Niceville

Family Movie Night
5:30pm | Niceville Library | Niceville

Line Dancing
141am | Niceville Senior Center | Niceville

Northwest Florida Ballet presents Cinderella
7:30pm | Mattie Kelly Arts Center | Niceville

Niceville Community Farmer’s Market
9am | Palm Plaza | Niceville

FEBRUARY/MARCH 2020
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Northwest Florida Ballet presents Cinderella
7:30pm | Mattie Kelly Arts Center | Niceville

Niceville Young Professionals Lunch
11:30 am | Niceville Senior Center | Niceville

Famous Short Stories
3pm | Niceville Senior Center | Niceville

Nautical Flea Market
8am | Bluewater Bay Marina | Niceville

Niceville Community Farmer’s Market
9am | Palm Plaza | Niceville

Dance! The Music of Beethoven & Bernstein
7:30pm | Mattie Kelly Arts Center | Niceville

Mac & Cheese Festival
12:30pm | Destin Commons | Destin

Pete the Cat
11:30pm | Mattie Kelly Arts Center | Niceville

Mattie Kelly Day
10am | Mattie Kelly Arts Village | Destin

Second Wednesday Breakfast
7:30am | Niceville Community Center |
Niceville

Yoga Junkie Book Club
7pm | Yoga Junkie Studio | Niceville

Hello Frances is a

podcast for curious
creatives and nano
entrepreneurs who seek

Hello Frances.

Listen on

LEGO Club
4pm | Niceville Public Library | Niceville

President’s Speaker Series: Dale Berra
7:30pm | Mattie Kelly Arts Center | Niceville

Niceville Community Farmer’s Market
9am | Palm Plaza | Niceville

Live Music from The O’Mericans
5pm | 3rd Planet Brewing | Niceville

Niceville Community Farmer’s Market
9am | Palm Plaza | Niceville

Chasin’ Jaymie at 3rd Planet Brewing
6pm | 3rd Planet Brewing | Niceville

The Choir of Man
7:30pm | Mattie Kelly Arts Center | Niceville

Rocky Bayou Christian School - 2nd Annual
Blue & White Gala

6pm | Hilton Sandestin Beach Golf Resort &
Spa | Miramar Beach

Niceville Community Farmer’s Market
9am | Palm Plaza | Niceville

Niceville Chamber Business After Hours
5pm | Beach Community Bank | Niceville

Family Movie Night
5:30pm | Niceville Library | Niceville

knowledge, purpose, and
community brought to. you
by Niceville creative firm

and solutionist agency,

FRANCES RoY

STRATEGY / DESIGN / MEDIA / DIGITAL
WWW.FFIANCESHO?.CUM

@francesruyagency L J @francesroyteam
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Sacred Heart Foundation Hosts 2nd Annual Emerald Ball

The Sacred Heart Foundation
is once again rolling out the green
carpet for the 2nd Annual Emer-
ald Ball on Saturday, March 28 at
the Hilton Sandestin Beach Golf
Resort & Spa. The black-tie gala,
presented by Howard Group,
will benefit the expansion of the
cardiac and spine programs at
Ascension Sacred Heart Hospital
Emerald Coast.

Guests are encouraged to
wear shades of emerald for the
elegant event. The evening will
begin with a cocktail hour at
6 p.m. followed by dinner and
dancing. Entertainment will in-
clude live music by Mr. Big and
the Rhythm Sisters, a wine and
bourbon pull and a photo booth
by 30A Life Photography. A
highlight of the evening will be
the opportunity to enter-to-win
a $5,000 shopping spree at Mc-
Caskill & Company. Tickets for
this exclusive, jewelry drawing
will be available to purchase for
$100 each and will be limited to
150 entries.

This year’s event will also in-
clude a tribute to Roger Hall,
president of Ascension Sacred
Heart Hospital Emerald Coast,
for his dedication and contri-
butions to the hospital over the
last 17 years. Hall, a native of
Crestview, served for six years as
CEO of North Okaloosa Med-
ical Center before being named
president of Sacred Heart’s 58-

bed hospital in Walton County,
which was under construction
at that time. Under his lead-
ership, the hospital has grown
steadily to meet the needs of
the community while maintain-
ing a high level of quality. Since
opening, the hospital has grown
to 76 beds and services have
expanded with the opening of
The Family Birth Place, The
Ascension Sacred Heart Cancer
Center, and the state-of-the-art
Judy and Steve Turner Heart
& Vascular Center. His passion
and dedication to providing
high quality, safe and compas-
sionate health care, has resulted
in Ascension Sacred Heart Hos-
pital Emerald Coast consistently
ranking among the top hospitals
in the nation for patient safety,
experience and satisfaction.
“Roger is the definition of a
servant leader,” Susan Cornejo,
chief operating officer of Ascen-
sion Florida, said. “His steadfast
commitment to the community
and growth of Ascension Sacred
Heart Hospital Emerald Coast
has been fundamental to its con-
tinued success. We are grateful
for his many contributions and
the impact he has made on the
lives of the patients, families,
and communities served.”
Individual tickets for the
Emerald Ball are available to
purchase for $150 and include
reserved seating, dinner and

Sacred Hearl
Fmadation

EMELALD DALIJ

SAVE THE DATE

DIMMER - LINE MUSI

(P L1Fe

REAL ANSWERS

Airing on WPSM FM 91
live from Just Love Coffee Café
Each Friday at 11:00 a.m.
Stop by for a FREE
cup of coffee during the show!

Join Just Love Café for Iron Sisters « March 6 « 6 p.m.
www.ironsisters.org

985 Hwy. 98 E., Destin

ISSUES

two drink tickets. Sponsorship
opportunities are available. For
more information or to pur-
chase tickets, visit www.sacred-
heartemeraldball.com.

“We were blown away by
the community’s support of the
event last year, which raised an

astounding $217,631” Carol
Carlan, president of Sacred

Heart Foundation, said. “We
are excited to deliver an even
bigger night of fun and enter-
tainment in 2020!”

SMILEOLOGY"

IMPLANT, COSMETIC & FAMILY DENTISTRY

FACIAL ESTHETICS

Bluewater Bay | Miramar Beach | Santa Rosa Beach

Voted 'Best Dental Practice:

We know our patients
are the best.
THANK YOU

for thinking
the same of us!

Go

Reviews

gle

SMILEOLOGY.COM | 850.897.4488

DESTIN'.

VIP DESTIN MAGAZINE READER CHOICE AWARD * 2020

BEST!
DESTIN

VIP DESTIN MAGAZINE READER CHOICE BNARD # 2030

Most 5 Star Google reviews of all dentists in Northwest Florida!

SMILEOLOGY

IMPLANT, COSMETIC & FAMILY DENTISTRY
FACIAL ESTHETICS

Bluewater Bay | Miramar Beach | Sanfa Rosa Beach

Olivier Broutin,
DMD, MAGD, DICOI, FMIII, AFAAID

i Rlestocor
Favorite
% 4..
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By Gam. Perro, REALTOR

You're ready to sell your
house and move on. So, how do
you prep your house to show in
order to capture the buyers’ at-
tentions and ultimately receive
a good offer? Just like a great
Broadway play, you want your
audience - potential buyers - to
feel engaged, because buyers
buy what they see and, more
importantly, how what they see
makes them feel. This means
you MUST pay attention to the
“staging.”

Setting the stage for this per-
formance starts with your real
estate agent, the director of this
play and the script first—the
words they write for the buying
public and other agents to read,

The Market is HOT!

# Community

Ready to Sell” Pay Attention to Staging

the professional photography,
the information about the room
sizes the interior and exterior,
the features and benefits, the
marketing plan, etc. As profes-
sional agents, we need you, as
sellers, to collaborate with us to
write and print the perfect “Play
Bill” in order to produce some-
thing which will attract and en-
gage potential, qualified buyers.

After the stage 1s set correctly
and the buyers, your audience,
like what they read and the pic-
tures they see online, the ticket
is sold and they make their way
to the theater, your house. Re-
member that the staging of this
production starts at the curb be-
cause we want the buyers to say,
“You had me at hello!” Right?!?
So, how does your house look
from the curb? Is it clean and
neat? Have the driveway and
sidewalks been power washed?
Did you make any necessary re-
pairs? Are the flowerbeds weed-
free and freshly mulched? Just
how powerful is YOUR “hello?”
Because this marquee needs to

have them yearning to see the
rest of the play!

Act I: The curtain rises, they
walk in the door. What’s their
first impression? Is it light filled?
Does it smell good? Is it clean
and clutter-free so the buyer can
absorb the scene-ery without too
many props in the way? Who/
What is the star? Is it the open
floor plan or the stunning fire-
place or the unobstructed view?
Is the spotlight on the right star?

Act II: The buyers learn
more about the play, your
house—when it was built, the
neighborhood, the seller up-
grades, the neutral updates and
viewing comparable properties.
They like your floor plan and it’s
move in ready... “I can see my
family here!” screams the buyer!

Act III: The director, your
professional real estate agent,

has already helped you sct the
listing price in line with recent
comparable sales. It is the BEST
play on Broadway! The buyer
writes an offer. After some nego-
tiating, you’re under contract...
BAM! The curtain closes! But
wait. There’s a standing ova-
tion, the curtain rises, you've
made an offer on YOUR new
forever home. It’s been accept-
ed! Happy Ending — for all!

A few stats regarding
home staging:

* A professional staged home
can increase a home’s value as
much as 5-10%.

* Staging helps a home sell
6-10% faster.

* 83% of buyers’ agents sur-
veyed said staging a home made
it easier for a buyer to visual-
ize the property as their future
home.

* The most common home
improvement items agents rec-
ommend to their sellers regard-
ing staging are de-cluttering
the home, a whole house deep

clean, removing pets during
showings and getting the car-
pets cleaned.

* Staging the living room was
found to be the most important
followed by the master bedroom
and then the kitchen.

Are you getting ready to sell?
Be a Broadway Hit! Selling a
house is really like putting on a
Broadway play. A great director,
like me, will help you put on the
BEST performance to garner
rave reviews which equal offers!

Gail Pelto s a Rotary Club of
Destin and Mattie Kelly Arts Foun-
dation board member—and yes, a
powerful, full-time real estate agent
with Reller Williams Realty Em-
erald Coast. Call her direct at 850-
374-0454 or email to Gail. Pelto@
kw.com with any real estate questions
you have, and she’ll guide you in the
right direction. Do you want to know
the value of your property today? Visit
www. BaysideAgent.com.

DON'T WAIT
Take advantage of low rates
by contacting your Inlanta

Mortgage loan expert today!
We’re committed to finding
the best possible loan option
to achieve your second home.

Now’s the time to buy your
dream vacation home.

Balenda Hetzel
NMLS #430532
Regional Production Manager

225 Main Street, Suite 14
Destin, FL 32541

Cell: 850.499.4759

emeraldcoastlender.com

Inlanta
Mortgage

{2  inlanta Mortgage, Inc. NMLS #1016,

Lenper  Florida License #MLD55
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2020 Changes in Insurance Affecting Your Programs

By VicTORIA OSTROSKY

Jared was helping save the
planet by receiving most of his
bills electronically and paying
his invoices online. It saved him
time, since he invariably quickly
scanned them then paid with a
tew clicks. He loved how it freed
up his time to do other things he
deemed more enjoyable.

But as his eyes scanned this
email from his insurance carri-
er, they abruptly stopped at the
‘total premium’ number. “What
the...?” He searched through
his documents until he found his
declaration page from last year
to compare. He was right! The
premium was a lot higher this
time. He’d get to the bottom of
this — hopefully there was a mis-
take somewhere.

“Good afternoon, Jared!”
said Naomi, his agent. “What
can I help you with today?”

“I just looked at my renewal
documents and the premium
went up a lot — please tell me it’s
a mistake.”

“I wish I could! Since Hurri-
cane Michael, many of our car-
riers have filed for rate increases
with the Department of Insur-
ance, and as the increases are
granted, they’re passing them
on to you at your policy renew-
al. My premium went up, too, if
that’s any consolation.”

“We must be able to do
something to get this premium
down!” replied Jared with ex-
asperation. He trusted Naomi’s
integrity and experience, so
would rely on her guidance.

Naomi went on to give Jar-
ed more detail about the mar-
ket and what was happening
to cause the, sometimes quite
large, increases. “Many carri-
ers are still working through
their losses from the natural di-
sasters of 2016 through 2019.
Along with rising reinsurance
costs (insurance purchased by
Insurance carriers to mitigate
exposure), litigation and AOBs
(Assignments of Benefit) from
Hurricane Michael, Hurricane
Irma and other recent disasters,

and rate increases that should
have been taken prior to these
catastrophes, has caused a ma-
jor shift in the market, or ‘hard-
ening.’ Many carriers have also
tightened their guidelines on
roof age and water heater age
as another way to mitigate their
risk exposure.”

She explained how the cost
of home insurance in Florida
has been one of the highest in
the nation for a while, and will
continue to increase, at least un-
til the market readjusts.

“And it 1sn’t just affecting the
homeowner’s insurance mar-
ket,” said Naomi. “The person-
al auto and commercial business
lines premiums are also on the
increase.”

Jared and Naomi carefully
reviewed his insurance cover-
ages. Jared decided to make a
few adjustments to bring down
the overall premium, but with-
out sacrificing necessary protec-
tion. One thing they were able
to reduce was his Coverage
C - Contents but keeping
the replacement cost in place.
And since this home was not
his primary, but secondary, he
felt comfortable reducing Cov-
erage D — Loss of Use. One
last thing he did was increase his
AOP (all other perils) and
Hurricane Deductibles.
Naomi was only comfortable
making these changes to Jared’s
policy once he understood how
these changes would affect him
in the event of a claim.

“Increasing your deductibles
will save you some money on the
premium, but remember, your
out-of-pocket will be greater if
you file a claim.”

“That’s ok,” replied Jared. “I
would only file a claim for some-
thing major anyway.”

“I know this news was un-
welcome,” said Naomi, “and I
want you to know how much I
appreciate your confidence and
trust in me as your agent as we
navigate these changes in the
market.”

For independent agencies,
they have multiple carriers they
write through, and sometimes a
rate increase from one carrier
won’t be as great as another’s.
So, it might be beneficial to have
your agent take a look at other
carriers to determine if it would
be in your best interest to stay, or
place you somewhere else.

The bottom line for the Flor-
ida homeowner’s insurance

market right now is this: brace
yourself for some premium in-
creases, and feel free to ask your
agent to help you make wise de-
cisions for any adjustments to
your policy coverages.

Insurance Jone, owned by Joe and
Lea Capers, 15 a_full service commer-
cial and personal lines insurance agen-

insurance zone

HOME = AUTO » RUSINESS » LIFE-GET COVERED

L — S —
i‘i“-i“--.-“-‘i-"

WINNER

(850) 424-6979

www.ins-Zone.com

¢y serving Destin, Miramar Beach,
Santa Rosa Beach (30A) and Inlet
Beach.  Visit their Video Library on
www.ins-zone.com and walch several
wmformative videos on ‘Homeowners,
Condo and Umbrella Liability’, or
call 850.424.6979. Victoria Os-
trosky, author of this article is an
Agent/CSR with 13,

BEST

S INSURANCE FIRM

HOME * AUTO » WIND * FLOOD
CONDO » BOAT » UMBRELLA *» LIFE
LONG-TERM CARE » BUSINESS INSURANCE

-
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e
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24696 U.S. Hwy. 331 South, Santa Rosa Beach, Florida
CALL TODAY! (850) 231-3736




February/March 2020

Bay Life www.mybaylifenwfl.com

Page 11

/

By MAURICE STOUSE,
BrANCH MANAGER AND
FINANCIAL ADVISOR

Should savers, investors and
spenders pay much, if any at-
tention to the Federal Reserve’s
balance sheet?

The Fed’s balance sheet is
just like any other; it is a state-
ment of assets and liabilities.
It is produced every Thursday
afternoon. An interested per-
son can go online and navigate
to federalreserve.gov to see the
latest statement. It is published
to give the public the opportu-
nity to know what the Federal
Reserve is doing as this can have
significant impact on savings, in-
vesting and spending:

These impacts are on savings
rates, interest rates, asset values,
potential inflation and the over-
all growth of the economy. A
saver would want to know what
trends are emerging and what
perhaps to expect for their sav-
ings whether its in checking ac-
counts, savings accounts, money
market accounts (and money
market mutual funds) or CDs.

An investor might want to
know how much money is in
the system and chasing assets be
those stocks, bonds, real estate
or even commodities. The great-
er the money supply — which the
balance sheet shows every week,
the greater the amount of dol-
lars chasing goods, services and
assets.

A spender, and everyone is
a spender of some sort, might
want to know the impact an
increasing money supply might
have on the cost of goods and
services. Once again, the great-
er the money supply, the greater
amount of money available to
purchase goods and services.
That could make things more
costly.

The balance sheet is a win-
dow into what the Federal Re-
serve 1s doing with regards to
the amount of money that is in
the system. The Fed can print

# Community

Knowing the Impact of

the Fed’s Balance Sheet

money and then get it into the
system by way of purchasing
government bonds and other
similar assets. This will increase
the assets on the balance sheet
and in turn it injects money into
the system. The money that the
Fed prints or issues are liabili-
ties. As the money supply grows
that should have a calming if
not reducing effect on interest
rates. Corresponding to that it
may also increase the appetite
for risk assets such as stocks or
real estate because more money
1s available to invest. This is one
way that asset prices appreciate.

To think of it more simply,
imagine a selection at a table
of goods which represent assets
(in this case, stocks or bonds or
real estate). The individuals in
the room are here to look at
and perhaps buy these assets.
Also imagine the individuals as
the money supply. The more
of them there are, the more
potential buyers. More buy-
ers with the same amount of
goods would probably push the
price of those up. Now, if you
reduce the number of buyers
(reduce the money supply) and
the amount of goods remains
the same, there is less demand
and perhaps falling prices. This
is one way to explain the impact
the money supply can have on
asset prices.

The Great Recession saw the
Federal Reserve significantly in-
crease its balance sheet where
in early September of 2008 it
stood at 905 billion dollars. It
began moving up quickly as the
Ted was trying to increase the
money supply and release the
tension on credit. It remained
high, peaking at approx. 4.5
trillion in December of 2014.
On January 20th of this year,
it stood at 4.15 trillion. If you
watch the move every week you
would have seen it moved down
$29 billion from the previous
week. Some Market prognosti-
cators watch this weekly or ob-
serve the trend to get an idea on
the impact it might have on the
markets (your stocks, bonds and
real estate).

Having a plan for your sav-
ing, for your investing and for
your spending can be a signifi-
cant step in getting to your goals
in life. Visit with an advisor or
expand your own research to see

how understanding the money
supply can impact your plans
and goals.

Maurice Stouse is a Financial Ad-
visor and the branch manager of The
First Wealth Management and Ray-
mond James and he resides in Grayton
Beach. He has been in financial ser-
vices for over 32 years. His main office
s located at The Furst, First Florida
Bank, 2000 98 Palms Blvd, Destin,
FL 32451. Branch offices in Niceville,
Mary Esther, Miramar Beach, Free-
port and Panama City, Pensacola and

Tallahassee.  Phone 850.654.8124.
Raymond Fames advisors do not offer
tax advice. Please see your tax profes-
stonals.  Email:  Maurice.stouse@ray-
mondjames.com.

Securities offered through Raymond
James Financial Services, Inc. Member
FINRA/SIPC, and are not insured by
bank insurance, the FDIC or any other
government agency, are not deposits or
obhgations of the bank, are not guaran-
teed by the bank, and are subject to risks,
wmcluding the possible loss of principal.
Investment Advisory Services are offered
through Raymond James Financial Ser-

vices Advisors, Inc. Furst Florida Wealth
Group and Furst Florida Bank are not
registered broker/dealers and are inde-
pendent of Raymond James Financial
Services.

Views expressed are the current
opinion of the author and are subject
lo change without notice. Information
provided s general in nature and 1s not
a complete statement of all information
necessary_for making an investment de-
cision and 1s not a recommendation or
a solicitation to buy or sell any security.
Fast performance is not indicative of
future results.
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Maurice Stouse
Financial Advisor

The First
Wealth Management

A service of The First, Private Banking &

RAYMOND JAMES®

Up, down or sideways: Keep your
head on straight when markets move.

Some investors have learned how to ride out the most stomach-churning
market cycles. Others follow the urge to jump out mid-ride. So what can you do
to play it smart in a roller coaster of a market?

For starters, you can turn to us. We can help you find a clear way forward
before fear or concerns take over with a strategy tailored to your situation. In
our experience, perspective is the ticket to helping endure the ups and downs
as you pursue your financial goals. Contact us to learn how we can help.

The First Wealth Management
A Division of The First Bank, NA

2000 Ninety Eight Palms Blvd.

Destin, FL 32541
850.654.8122

Securities offered through Raymond James Financial Services, Inc. Member FINRA/SIPC, and are not insured by bank
insurance, the FDIC or any other government agency, are not deposits or obligations of the bank, are not guaranteed by the
bank, and are subject to risks, including the possible loss of principal. Investment advisory services offered through Raymond
James Financial Services Advisors, Inc. The First Wealth Management and The First Bank, NA are not registered broker/
dealers and are independent of Raymond James Financial Services.

Amy Parrish

Financial Advisor
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Meet our Local Pro: Jamie Mcintosh

By Lort SmiTH

How do you get to be one
of Bank of England Mort-
gage’s Top 5 loan officers in the
Southeast? “By solving puzzles,
which I'love,” says Jamie Mcln-
tosh. “Mortgage lending can
definitely be like solving puz-
zles; it involves a client’s financ-
es with a goal of getting them
to home ownership and mak-
ing it as inexpensive as possible,
both to close as well as the get
monthly payments acceptable
after closing,” he says. “I real-
ly enjoy taking a problem and
finding a solution to get the job
done.”

When Jamie began at Bank
of England Mortgage, he had
more than 18 years in the fi-
nancial services industry (since
2002), and in Northwest Flori-
da since 2004. In 2015, he was
offered the opportunity to open
a Birmingham-based loan pro-
duction office and market de-
velopment for expansion into
Northwest Florida. This was
the door which allowed him
to enter the mortgage lending
aspect where he continued to
develop the area’s retail bank-

ing as well as commercial and
consumer lending. He has a
successful track record of de-
veloping high performing, cus-
tomer focused teams. Jamie was
the top producing loan officer
in 2018 and 2019 in his office.

Jamie says he is driven by
his clients’ emotions, appreci-
ation and excitement and will
go the extra mile to help get
them into a home. “People can
show appreciation for a lot of
things, but the appreciation I've
seen from someone at their first
home closing is hard to put into
words — it motivates me to con-
tinue to try to be the best lend-
er around.” Jamie also makes
himself available to many who
work hours outside the norm
or have other situations. “The
idea of ‘banker’s hours’ do not
apply to me. Realtors and cli-
ents have questions on nights
and weekends, so I make my-
self available when they need
me.”

Whether a first time home-
buyer or someone purchasing
another investment property on
30-A, Jamie also wants to help
folks who might not be ready to

immediately purchase a home,
but are willing to put in the
work to get in a position to pur-
chase in the future. He’s built
a reputation on helping those
who want to purchase a home,
getting them to where they
need to be to do so. And as a
result, Jamie says he’s also been
blessed with repeat business
from clients as well as receiving
numerous referrals. “It’s flatter-
ing to know the positive experi-
ence of buying a home with me
from years ago leaves a lasting
impression.”

Getting to know Jamie is
easy: he moved to our beau-
tiful area from South Caroli-
na in 2004 after helping his
brother and sister-in-law move
into their new home. He vis-
ited many times, fell in love
and decided this was the place
he wanted to call home. He
became ingrained in the com-
munity immediately, meeting
business professionals and new
friends, and becoming a com-
munity leader as a past presi-
dent of South Walton Rotary,
past president of the Young
Professionals at the Beach, and

past board member of the Wal-
ton Area Chamber of Com-
merce. You might run into Ja-
mie where, in his spare time, he
likes to hike, play tennis, bike or
spend time at the beach.

“The home buying pro-
cess can be scary,” says Jamie.
“I want to keep my clients in-
formed of the process and up-
date them every step of the way
to make buying a new home as
easy as possible!”

You can reach Jamie at (850)
974-8887 or jmcintosh@hbo-
emortgage.com. Or stop by his
office at 348 SW Miracle Strip
Parkway, Suite 39 in Fort Wal-
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ton Beach. For more mortgage
and home buying tips, visit the
blog at boemortgage.com/blog.
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BANK OF
ENGLAND

A Century of American Stability
Est. 1898 | England, Arkansas | NMLS #418481

MORTGAGE

~ In House Underwriting and Loan Processing
~ Conventional | FHA | VA | USDA | JUMBO

Jamie Mcintosh = :
Mortgage Loan Offi cer | NMLS# 708755

850.974.8887 | imcintosh@boemortgage.com

MORTGAGES MADE EASY!

Northwest Florida’s Most Trusted Direct Lender
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Information and/or data is subject to change without notice. This is not a commitment to lend or extend credit. All loans are subject to credit approval including credit worthiness, insurability, and ability to provide acceptable collateral. Not all loans
or products are available in all states. Bank of England Mortgage is not affiliated with any real estate company or government agency. Bank of England Mortgage is a division of Bank of England. NMLS 418481. Member FDIC.
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IMPACT 100 of NW Florida
Announces 2020 Board and Events

The mission of IMPACT 100
of Northwest Florida, Inc. is to
financially support nonprofit
organizations in Okaloosa and
Walton Counties. Created in
2012, IMPACT 100 of North-
west Florida has awarded $2.7
million in grants to local non-
profit organizations including
five $101,600 grants in 2019.

IMPACT 100 of Northwest
Florida is pleased to announce
their 2020 Board of Directors.
Leading the organization as Pres-
ident is Cindy McCue. Cindy is
a retired CPA who joined IM-
PACT 100 NWF in 2016, serving
as Co-Treasurer and Vice Presi-
dent. She has been a core volun-
teer for Habitat for Humanity,
Walton County and co- founded
a small nonprofit corporation
that focuses on education on the
dangers of alcohol abuse, serving
as president since 1999.

Additional IMPACT 100
NWF Board of Directors
includes:

Dr. Joyce Gillie Gossom (Vice
President), Pauline Sotiri (Secre-

® 13 -Year Hammock Bay Residents
m Servicing Walton and Okaloosa Counties
B Commercial and Residential Real Estate

= Court appointed Real Estate Experts in
Walton, Okaloosa and Bay County

Cady Wert, Realtor®
Cady@mimsre.com

(850)419-1167

tary), Mary Pat Cedarleaf (Trea-
surer), Della Goodson (Found-
ing Member), Teresa Allen,
Barbara Britt, Marty Broderick,
Valerie Burrelle, Lee Ann Cara-
vello, Kristine Coyle, Kathleen
Edge, Amanda Gordon, Carly
Harmer, Mary Hemard, Cyn-
di Hyatt, Carol Merkle, Vickie
Ritchson and Sandy Trammell.
IMPACT 100  welcomes
women 18 years or older to at-
tend a membership event, meet
the members, and learn how they
can become a positive force for
good in their local community.
For women between the
ages of 21 to 39 who might not
have the financial resources to
join IMPACT 100 NWE, the
organization offers a NextGen
Program, offering young wom-
en an opportunity to become
IMPACT 100 NWF members
and engage with the commu-
nity while learning the lessons
of philanthropy. The program
aims to empower these women
to be ambassadors for a gener-
ation that is dedicated to giving
and serving in Okaloosa and

M MiMs REAL ESTATE ADVISORS LLC

.®

(850) 835-4444

Walton counties.

NextGen members will re-
ceive a scholarship of $500 to
be used in the first year of mem-
bership to help pay the $1000
membership donation, followed
by a scholarship of $2350 to be
used in the second year of mem-
bership. To apply for a NextGen
scholarship visit our website
at:  www.impactnwf.org/next-
gen-program/

Upcoming membership
events include:

Ft. Walton Beach, Thurs-
day, February 20, 5:30-7:00 at
The Gulfarium

Crestview, Thursday,
March 12, 5:30-7:00 at The
Ward Ranch

Shalimar, Saturday, March
21, 3:00-4:30 at The Twisted
Grape

Destin, Tuesday, April 7,
5:30-7:00 at Ruth’s Chris Steak
House

For more information, visit
the website at www.impactnwf.
org or Facebook.com/Impact-
NWE/.

Niceville Special
Election

for Mayor and City Council Seats

There will be a special
municipal election on April
14 from 7 a.m. to 7 p.m. at
Niceville City Hall for voters
to elect a new mayor and two
new city council members.
Candidates must be qualified
electors of Okaloosa County
residing within the corporate
limits of the City of Niceville.
A Mayoral candidate must be
a resident for three years.

Eligible voters interested in
running for Mayor or either
of the city council posts must
submit qualifying paperwork
between Feb. 25 and Feb. 28.
To qualify, a candidate must
file the required papers and
submit an authorized petition
signed by five qualified electors
of the City of Niceville. Regis-
tration will close on March 16.
To vote by mail, voters can re-
quest an absentee ballot from
the city clerk’s office.

The special election 1is
needed to fill the remaining
term of Niceville Mayor Ran-

Appraisal - Brokerage - Consulting -

PRINCIPLED ADVICE - ALWAYS

A Full Service Single Agency Brokerage and
Long Term Property Management company

Mims Real Estate Advisors LLC and Mims
Property Management LLC

Jennifer Anthony-Mims, Broker/Owner
ABR, GRI, FMS, MRP, PSA, RENE, RSPS, SRS
Certified Residential Appraiser, RD7994

Jennifer@mimsre.com

(850) 685-9898

dall Wise who passed away Jan.
20. Mayor Wise, 89, was recov-
ering from a recent fall but his
passing was unexpected. He was
first appointed Mayor in 1971
and then elected due to charter
change in 1987. Mayor Wise was
the fourth-longest current serving
mayor in the United States and
served Niceville with unmatched
love for his community. A con-
stant and passionate advocate
for the city and for the military,
he served as an Honorary Com-
mander at Eglin Air Force Base,
Hurlburt Field and Duke Field.
His drive for change and passion
for Niceville will be a lasting part
of his legacy.

Contact the City Clerk at (850)
279-6436 ext. 1100 for more in-

formation.

www.MimsRE.com
131 Highway 20 W, Freeport, FL. 32439

Contact us and find out how you can get the most out of selling or renting your home!
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Shiitake Mushroom
Production Workshop

Learn the basics of shiitake
mushroom production at the
Walton County Extension Of-
fice located at 732 N. 9th St.,
DeFuniak Springs on Thursday,
February 27th from 4 - 7 p.m.
Participants will take home two
hardwood logs inoculated with
mushroom spawn at this hands-
on workshop using drills, inoc-
ulation tools, and hot wax to
seal freshly seeded logs. There
will also be a short presentation
on growing oyster mushrooms
with a widely-used household
product. Cost is $35 per person
and is limited to 15 individuals.
Pre-registration is required to
attend. For more information or
to register, contact Mike Good-
child or Cheryl Cosson at 850-
892-8172.

Mac & Cheese Festival!
Thought macaroni  and
cheese was just for kids? Think
again! The 2nd Annual Mac &
Cheese Festival benefiting the
Boys & Girls Clubs of the Em-

.

NEW SPACE, STILL

erald Coast will be held March
8 from 1-3 p.m. at Destin
Commons. This family-friend-
ly event will feature gourmet,
chef-inspired  twists on the
South’s favorite comfort food.
Local restaurants will compete
for the best mac in town. Be
there to sample everything for
yourself and cast your vote!
Samples will be for sale at Des-
tin Commons starting at noon
on the day of the event. The
cost to attend 1s $25 for adults
and $10 for kids ages five and
up and include an unlimited
number of samples. Tickets are
on sale now at www.850tix.com.
For more information, visit
https://emeraldcoastbgc.org/
mac-cheese-festival/.

Farmers Market Saturdays
in Niceville!

The Niceville Florida Com-
munity Farmers Market at
Palm Plaza has grass-fed beef,
chicken, poultry, eggs, honey,
produce, hydroponic lettuce,
artisan breads, ready to eat
prepared foods, dog treats and

= —

| : —
LOCATED IN MIRAMAR

. i . [ll

more! Check them out Satur-
days year-round from 9 a.m.-1
p-m! 1003C John Sims Parkway,
Niceville

331 Farmers Market

The 331 Farmers Market is

open everyday rain or shine and
offers Full Spectrum CBD oil,
local organic produce, fresh sea-
food delivered daily and Cajun
specialty food. Located at 16564
U.S. 331 in Freeport. (850) 880-
6955.

Celebrating 20 Years
at ECCAC's Gala & Golf
Weekend!

As the Emerald Coast Chil-
dren’s Advocacy Center (EC-
CAC) celebrates their 20th
anniversary this year, they are

I.

e —

Furniture and C|o|:|1ing Consignment
Custom Painted and Custom Built Furniture

Home Renovations

o e s O

Ava's Furniture
Condigrn & Design

presenting their annual signa-
ture Gala & Golf weekend.
The Gala is at 6 p.m. on Sat-
urday, March 7, at the Hilton
Sandestin Beach Golf Resort &
Spa. Emceed by David Seering,
guests will enjoy dinner, dancing
and live entertainment by the
popular Mr. Big Band, as well as
live and silent auctions. Dress is
coastal chic for the Gala, an en-
ergetic, yet important fundrais-
ing event to benefit children by
providing services at no cost to
help identify, treat and support
child victims in abusive situa-
tions. This year’s gala will honor
and recognize Zeke Bratkowski,
an NFL professional football
player, and an assistant coach in
the NFL for over two decades.
He passed away in 2019, and
was a passionate supporter of
ECCAC, founding the first gala
and golf in 1999.

The annual Kieran May
Golf Tournament, also to ben-
efit ECCAC, will take place on
Sunday, March 8, at Kelly Plan-
tation Golf Club with registra-
tion from 11 am. — 12:30 p.m.

Tournament cost is $400, which
includes two tickets to the Gala.
Gala tickets only are $250 per
couple. Please call Chelsea Fox
at 850.833.9237, Ext. 256 to
make reservations. For further
information on ECCAC, or to
purchase tickets on-line, wvisit
WWW.eccac.org

Shelter House Requests
Donations of New and
Gently Used Handbags

Shelter House is seeking do-
nations from the local commu-
nity for new and gently used
handbags to be auctioned at the

Continued on page 17

PLAZA,SUITE108 &109 7=
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RECEIVE 10% OFF ANY ITEM

AT

—

CONSIGNMENT/RESALE SHOP

MIRAMAR PLAZA | DESTIN, FL | 850-424-6767 | MON-SAT,10AM-5PM | LOCATED IN BETWEEN DESTIN & SANDESTIN | AVASATTICINDESTIN.COM
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So Nice, They Named It Twice: John-John Automotive
A Local Herltage of Business, Family and Integrity

At age 3, John Michael
(“Mike”) Ward helped his dad
change the spark plugs in his
“wheel-stand” racing truck. He
learned to weld and fabricated
a utility trailer for the family’s
riding lawn mower at 10, then
rebuilt the motor in his mom’s
1965 Buick Rivera at 11. With
this God-given talent, he always
knew he would be a business
owner in the automotive indus-
try when he grew up.

Mike is a true local, born in
Tort Walton Beach and moved
to Destin in 1970. He grew up
surrounded by all things auto-
motive. His dad, Johnnie, was
a highly regarded service man-
ager at dealerships around the
state and owned his own small
automotive repair shop with
Mike’s mom for several years.
Uncles on his mom’s side of the
family (the L’Oranges of Val-
paraiso) owned automotive re-
pair shops and worked in parts
stores. Racing was the family’s
preferred weekend hobby:

In March 1986, upon grad-
uation from the University of
South Alabama, Mike’s business
ownership dream became a re-
ality. He and Johnnie opened
John-John Auto Parts in a small
storefront in Miramar Beach
(where Romeo’s Pizza is cur-
rently housed). Around that
same time, another small busi-
ness was getting off the ground
down the road—Santa Rosa
Beach Auto Repair, the first
stand-alone automotive repair
shop in South Walton County.
The repair shop became a long-

time customer of John-John
Auto Parts.

The parts store shortly
moved to Santa Rosa Beach and
became a fixture in the com-
munity. Many years later, Mike
was ready for expansion and
the owner of Santa Rosa Beach
Auto Repair was ready to retire.
It was an opportunity too per-
fect to pass up. On Jan. 1, 2001,
Santa Rosa Beach Auto Repair
re-opened as John-John Auto-
motive and within a few weeks,
John-John Auto Parts was relo-
cated there as well. 2001 was a
year for expansion in Mike’s life.
In June of that year, he and his
wife Lori welcomed their first
child, a son they named John
Huston Ward. Even then, Mike
was passing on the “John” mon-
iker, in hopes his son would one
day in the future take up the
John-John mantle.

Ever the entrepreneur, Mike
has operated numerous busi-
nesses under the John-John
Enterprises umbrella over the
years, the latest of which include
a towing division and a site work
group which operates as John-
John Earth Worx. He is also a
partner in Dispozall Dumpster
Rental with friends Bryan and
Melanie Cuff. And, it turns out,
he might have been onto some-
thing giving his son the family
name: Huston (as he is called)
graduated high school in 2019
and went straight to work be-
hind the counter at John-John
Automotive, on a path to take
over the family business when
Mike is ready to pass the torch.

When asked about his for-
mula for success over the years,
Mike’s humble, servant heart
quickly becomes evident: “Work
hard, take risks when opportu-
nity presents itself, and cover it

all with a lot of prayer.” The
Ward family welcomes every-
one to stop by and see why they
call it “The Place So Nice, They
Named It Twice.” John-John
Automotive i1s your hometown

source for automotive parts and
service (and now towing, site
work and dumpster rentals) for
nearly 35 years. Call them at
850-267-2750 or email mike@

john-johnonline.com.

Your Locally Owned and Operated Automotive Repair Shop For Over 30 Years
Voted Best On The Emerald Coast
ASE Certified Master Technicians

v Diagnostics v Suspension

v Rir Conditioning v Fluid Flushes

v Tires v Rlignments

v Brakes v Routine Maintenance

890-267-2750 - Mike@John-JohnOnline.com
5438 U.S. Highway 98 West, Santa Rosa Beach
Operating Hours 7:30-5:30 Mon.-Fri.
www.santarosaheachautorepair.com

'DISPOZALL ...

W\_..

We are the only LOCALLY OWNED AND OPERATED dumpster business in
South Walton. Compare our prices...You'’ll be glad you did.

Call Us Today for a No Nonsense Quote

Available Dumpsters: 15, 20 and 30 Yarders | You Call...

We Haul

(850) 460-1927 | bryan@dispozall.com

5438 U.S. Highway 98 West, Santa Rosa Beach
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Habitat for Humanity Breaks Ground on New ReStore

More than 60 community
leaders, donors, volunteers and
staff members gathered in Santa
Rosa Beach on Feb. 5 to cele-
brate the official groundbreaking
at the future home of Habitat
for Humanity of Walton County
ReStore. The new location, set
to open in late 2020, is located
at 2260 U.S. Hwy. 98 West on
the northside of the highway
between Publix and Veteran’s
Parkway. Following the ground-
breaking, guests were invited to
a celebratory brunch at Grayton
Beer Brewpub where Habitat for
Humanity launched a $3.1 mil-
lion capital campaign to fund the
new Restore location.

“I am excited for what this
new ReStore will not only mean

for our organization, but our
arca,” said Teresa Imdicke, exec-
utive director of Habitat for Hu-
manity of Walton County. “We
have long outgrown our current
facility and look forward to serv-
ing more families and our com-
munity in this new facility.”
Habitat ReStores are inde-
pendently owned reuse stores
operated by local Habitat for
Humanity organizations that ac-
cept donations and sell home im-
provement items to the public at
a fraction of the retail price. The
donation centers sell new and
gently used furniture, appliances,
home goods, building materials
and more. The profits from the
sales go directly to the funding
of the local Habitat for Human-

ity. Gurrently, the Walton Coun-
ty ReStore is located in a leased
building of approximately 2,500
sq. ft. and simply does not provide
adequate space to house the cur-
rent level of operation and pro-
vides no room for growth. Often,
ReStore employees are forced to
turn away donations due to lack
of space to store them.

The new location would not
have been possible without the
support of Impact 100, which
awarded Habitat for Humanity
of Walton County a $123,000
grant in 2016, which was used to
make the down payment for the
land. The new ReStore building
will be 18,500 sq. ft., providing
much-needed room for growth.
The new facility will consolidate

services under one roof, including

an air-conditioned showroom,
donation center, warehouse and
administrative offices. Addition-
ally, customers will appreciate
more parking space and loading
docks. Donations that current-
ly sit out in the elements will

be housed in the 12,000 sq. ft.
warchouse, therefore reducing
loss, and providing the oppor-
tunity to expand their inventory
and greatly increase Habitat for
Humanity’s ability to resell, re-
use and recycle donations.

Medicare

By GREG DURETTE

As with many situations, in
order to give a good answer to
the original question, one must
first ask another. In this case, the
question(s) you would have to
ask first are:

Did you sign up for a new
Advantage Plan or a stand-
alone Part D prescription drug
plan during the last Annual En-
rollment Period (AEP)?

Do you have an existing Ad-

Client Service.

Open Enrollment Period: Important for You?

vantage Plan or a stand-alone
Part D prescription drug plan
that renewed with a January 1st
effective date?

If the answer to either of
these questions is yes, then the
Medicare Open Enrollment Pe-
riod (OEP) is very important to
you as it 1s happening right now.

The OEP runs from January
Ist to March 3 1st. It was preced-
ed by the AEP which runs from
October 15th to December 7th

Respect.
Integrity.

CRI

CPAs and Advisors

CARR
RIGGS &
INGRAM

CRI NICEVILLE

850.897.4333

Top 20 CPA Firm | CRlcpa.com

4502 Hwy 20 E, Ste A
Niceville, FL:32578

each year. During the AEP, you
can sign up for or switch Advan-

CRI CRESTVIEW

866 N Ferdon Blvd
Crestview, FL 32536
850.682.4357

tage plans, Prescription plans
and Supplement plans which
can be invaluable should you
find your circumstances do not
match with the plan you cur-
rently have. The OEP gives Ad-
vantage plan stand-alone pre-
scription drug plan holders the
option to make certain changes
to the plan they selected in the
AEP.

These allowed changes are:

» Cancel your stand-alone
Part D prescription drug plan

* Drop your Medicare Ad-
vantage Plan and return to
Original Medicare

* Enroll in a stand-alone
Medicare Part D prescription
drug plan

* Elect to change from one
Medicare Advantage Plan to
another

Let’s a look at each option.
First, why would someone elect
to cancel their stand-alone Part
D prescription plan? The only
reason one could have would be
it was being replaced by other
qualifying coverage. If you can-
cel without replacing, penalties
will accrue and be waiting for
you when you do put this cover-
age back in place.

Second, there are a few rare
circumstances when it makes
sense for someone to cancel the
Advantage plan and return to
Original Medicare known as
Part A and Part B. Usually this
would have something to do
with provider networks which
are insufficient for the beneficia-
ry. Again, this rare circumstance

would require you to also enroll
in a stand-alone Part D prescrip-
tion drug plan in order to avoid
accruing the future penalties.

So, enrolling in a stand-alone
Part D prescription drug plan is
arequirement if you do not have
qualifying coverage elsewhere in
order to avoid these penalties. If
you neglected to get that done
during the AEP, now is the time
to take care of this.

Last, some folks have a
change of heart once they see
the detailed materials of the
Advantage plan they enrolled
in during the AEP. Perhaps you
find your HMO plan does not
have the providers you need but,
PPO plan does. Or, perhaps the
terms of coverage are betterin a
plan different from your current
plan.

You are not required to give
any reason to switch plans pro-
vided you do so before the OEP
expires on March 31st.

All of the available options
for your particular situation
should be thoroughly discussed
with your insurance agent/bro-
ker. This will ensure you have all
the facts about the choices you
may be thinking about taking
and get all your questions an-
swered.

Greg Durette is a local agent for
Florida Blue and brings his nearly 37
years of experience to help folks navi-
gate the complexities of Medicare. He
can be reached at 850-842-2400.
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Continued from page 14

10th Annual Purses with a Pur-
pose event at Grand Boulevard
on March 26. In previous years,
the event has featured hundreds
of handbags and accessories
from major designers including
Louis Vuitton, Chanel, Michael
Kors and more. The event has
raised a total of over $120,000
throughout the years, with funds
going directly to programs,
counseling and support of sur-
vivors of domestic violence and
sexual assault in Okaloosa and
Walton counties. Donations
may be dropped off at Shelter
House’s offices in Fort Walton
Beach, Crestview and DeFuniak
Springs anytime Monday-ITi-
day from 8 a.m.-5 p.m. or at
local  businesses throughout
Okaloosa and Walton counties
including Cook Family Den-
tistry in Santa Rosa Beach, Es-
capology at The Market Shops
Sandestin and TBD in Destin.

CALM Receives Donation

from Integrity Chiropractic
Crisis Aid for Littles and

Moms (CALM) Organization

of Niceville is the proud and
blessed recipient of Integrity
Chiropractic of Mary Esther’s
donation from recent patient
referrals.

Sean Bruenn, Rehab Co-

ordinator, is shown present-
ing a check to Grace Nuffer,
President of CALM, (right)
and Wanda Siefke, Secretary.
CALM is a registered 501¢(3)
non-profit with the State of
Florida and depends solely on
financial partners. Our mission
is to offer single mothers and
their children in crisis, such as
homelessness, the opportuni-
ty to find stability by teaching
hands-on life skills to help end
the cycle of generational pov-
erty. For more information, vis-
it NicevilleCALM.com or on
Facebook at CALMOrganiza-
tionlnc.

P g B

Club Car . Polarls GEI\/I

Santa Rosa Beach
850.622.2000

TEQUILA & TACOS

continued from page 1

area. VIP ticket holders will
also receive swag bags filled
with branded festival good-
les including the official 7th
Annual Tequila & Taco Fest
T-shirt, ball cap, koozie and
more. To purchase tickets
($95), wvisit www.efestevents.
com.

Right after the festival,
the Official T&T Fest After
Party kicks in at The Village
Door Music Hall from 5 to 7
p-m. The $20 entry fee gets
you two drink tickets good
for either domestic draft beer
or well drinks. And if that’s
not enough, a live concert
at the Village Door Music
Hall features country singer
“Eli Young and His Band.”
Doors open at 7 p.m. and
ticket prices range from $30
to $55.

The weekend concludes
on Sunday, March 8th from
11 am.-2 p.m. with a Bye-
Bye Brunch at ACME Oyster
House ($25) which includes
one entrée from a special
brunch menu, and one Mar-
garita or Bloody Mary.

& Award (/lming Sefeclion

Plan a Stay & Sip weekend
Staycation at the Seascape Golf
Beach & Tennis Resort and en-
joy being just steps away from all
the festivities. This year’s festival
features an exclusive, all access
VIP Weekend Package that in-
cludes the following:

* VIP tickets to the Signa-
ture “Bocadillo and Margarita”
Welcome Pre-Party on Iriday,
March 6th and a VIP ticket to
the 7th annual Tequila & Taco
Fest on Saturday

* Bye-Bye Brunch at Mez-
cal Bar & Grill held on Sunday;,
March 10

Multiple ticketing tiers in-
clude VIP Ultimate Package,
VIP, General Admission, Mil-
itary and No Alcohol Admis-
sion. All ticketing tiers include

# Community

unlimited tacos! Drink tickets
are included in the VIP, Military
and General Admission tiers.
Additional drink tickets are not
available; however, participants
are welcomed to take advantage
of multiple drink specials in the
restaurants located at Seascape
Towne Center. Seascape Beach
& Tennis Resort, Destin Get-
aways and Gibson Beach Rent-
als will be offering discounts for
accommodations.

If tacos, Tequila and bands ar-
en’t incentive enough, a portion
of the proceeds from the Tequi-
la & Taco Fest benefits the Boys
& Girls Club and Fisher House
Foundation. Shaffran concludes,
“It really is a big party!”

This is a rain or shine event.

benefiting Frie

STYLE + WELLNESS

SWAP + SHOP

Saturday, March 28
Dressing Room Boutique
RSVP swapandshop.eventbrite.com

a Turtle

ELECTRICCART®

amaha - Street, Ro

EIectricCartCompany.com
5426 US Hwy 98 W. Santa Rosa Beach, FL * 3 miles east of Sandestin

Panama City Beach
850.233.0020
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Free Classes for Suicide Prevention

Page 18
The Florida Panhandle
Chapter of the American

Foundation for Suicide Pre-
vention is excited to announce
a series of free, public suicide
prevention trainings available
to the community - all across
the Panhandle. The Chap-
ter recommends trainings for
those 18 and older.

“Our goal is to save lives and
bring hope to those affected by
suicide,” said Jessica Roberts,
Board Chair of AFSP Florida
Panhandle Chapter. “One of
the main ways we can do this
and serve our community is to

By MATTHEW VANDERFORD
I grew up in Nuw Churssee

American

Foundation

for Suicide

Prevention

Florida Pankandie
help educate anyone and every-
one we can about suicide and
prevention. Suicide is prevent-
able and together we can cre-
ate a culture that’s smart about
mental health. We’ll save lives,
and vastly improve the lives of
many more.”

Suicide is the 8th leading
cause of death in the state of
Florida and nearly four times
as many people died by suicide

in Florida in 2017 than in al-
cohol related motor vehicle
accidents. Suicide takes more
lives in the U.S. than homicide,
war, and natural disasters com-
bined.

“These high numbers are
one of many reasons that it is
important to talk about suicide
like any other cause of death.
The more we talk, the less stig-
matized the idea that we all face
struggles and need support be-
comes,” adds Jessica.

The Volunteer Orientation is
the “AFSP 101” which provides
an introduction to the organi-

zation at the national and lo-
cal level as well as training new
volunteers interested in working
with the nonprofit group.

Saturday, March 28

2-3 p.m.

Bridgeway  Center, 137
Hospital Dr. NE, Fort Walton
Beach, FL

The “Talk Saves Lives” pre-
sentation covers what we know
about this leading cause of
death, the most up-to-date re-
search on prevention, and what
we can all do to fight suicide.
Participants will learn the com-
mon risk factors for suicide, how

to spot the warning signs in oth-
ers, and how to keep ourselves,
our loved ones and those in our
community safe.

Saturday, March 28

3 to 4 p.m.

Bridgeway  Center, 137
Hospital Dr. NE, Fort Walton
Beach, FL

Stay up-to-date on events,
trainings, and more by following
on Facebook or visiting AFSP.
org/Panhandle.

For more information and to
RSVP for any of the sessions,
please email Sarah Clark at
sclark@afsp.org

So, You Wanna Move to Flaarida

(that’s New Jersey for the unini-
tiated). For those who’ve never
visited, it’s a unique place. And
if you don’t know New Jersey,
you probably won’t get New
Jersey. But that’s the point — if
you’re not from somewhere, you
can never really know what it’s
like to live there. That’s why you
have to ask the locals when you
travel where to get the best food,
the out-of-the-way places to go

CLAIMOLOGY

“The art and science of fair claim settlements”
A Public Insurance Adjusting Schoolhouse

For over a decade, Matthew Vanderford has worked in the Construction,
Restoration and Insurance Industries as an Insurance Company Pre-
ferred Vendor, Insurance Industry Continuing Education Instructor, Public
Adjuster/ Policy Holder Advocate and Licensed Contractor. He’s proud to
call Destin his home, with his wife Candice and four children: Matthew,
Blake, Jordan and Scarlett.

Have Questions about Property Damage or Insurance Policies?

Call Us: (850) 684-4794

You could have it answered in one our columns.

that only they know about, and
what the communities are like if
you’re looking to move — I mean
there’s only so much the internet
and a travel agent can do!

Filing an insurance claim
is very similar. In order to get
what you’re looking for (your
damaged property repaired or
replaced), you need to know the
people who deal with and repair
properties on a day-to-day basis,
day in, day out, week after week,
year after year.

Every claim is different, and
every loss is not the same, al-
though they might share a lot of
things in common. In the US.,
there are seven different climate
zones, with those zones broken
down into smaller sub sections
creating an array of varying cli-
mate conditions which are then
governed by local building or-
dinances describing to builders
what types of materials they
can use, how a property is to be
built, etc. So, when you take all
these factors: climate, materials
used, and type of damage and
then stick them in blender, do
the hockey pokey and shake it all
about, you can get very different
results when loss occurs.

Humans have always been on
the lookout for how to live in a

world with climatic struggles to
deal with no matter where we’ve
lived. You wanna live in Iceland?
Guess what — the Iceberg “Ok-
jokull” just became “extinct.”
You wanna live in the Philip-
pines? You have to deal with
monsoons. Japan maybe? Ty-
phoons. Turkey? Earthquakes.
Florida? Hurricanes, tornados
and sink holes...oh my!

And because climate plays
such a huge role in evaluating
the risk of property exposure
and claim payouts (damage to
a property in Texas is not the
same as damage to a property
in Florida or in New Jersey). If
you were to evaluate the effects
of a storm damage to proper-
ties spread across the country,
youll find the climate of the
region directly impacts how
much is needed to pay out valid
claims, because payments made
to repair damage need to reflect
what it actually costs to repair
the property in the region it was
built. For example, homes built
on the California coastline are
not the same as homes built on
the coastline of Florida. In fact,
homes in Florida have some
of the most stringent building
codes in the nation due to the
severity of climatic events. And

because building codes and or-
dinances vary region to region
(even in Florida), the structures
will be comprised of many ma-
terials, some the same or similar,
and others totally unique to the
environment. And those differ-
ences make a huge difference in
fair claim settlements.

Imagine yourself living in
your home being slammed by
a Category 5 hurricane. As it
tears through your house leaving
you in the wake of disaster, your
insurance company sends out
field adjusters from all over the
country to handle the increase
of claims as quickly as they can.
Your field adjuster shows up,
tells you they’re handling over
100 claims and will head back
to Towa, Texas or wherever they
are from after all the dust settles.

Now, take a moment and ask
yourself: How is a person from
Towa, Texas or somewhere else
going to write a loss accurate-
ly for 100 claims if they don’t
know the proper way to repair
the materials used in the local
construction area? And more
importantly, how are you to ex-
pect anything different from the
insurance company if you don’t
know the rules of construction
either?

INJURED?

(850) 650-0599
FREE CONSULTATION

Pleat & Perry, P.A. - Attorneys at Law - Destin, FL - Personal Injury Attorneys
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It has been an amazing start
to 2020 for the real estate market
in our area! Freeport and Nicev-
ille are growing by leaps and

bounds. Buyers are coming in
from outside of the area asking
specifically for these areas. As
you will see, there is very little in
inventory available in compar-
ison to the amount of sales for
this past year. Builders are build-
ing as fast as they can to keep up
with the demand. With interest
rates in the 3.5 to 4% range, buy-
ers can afford a larger home and
get a wonderful interest rate for
the life of the loan.

If you have been on the fence
about selling your home, now is
the time. I would love to have
the opportunity to talk with you
and answer any questions you
may have. Just take a look at the
numbers...

February 2020 REAL ESTATE UPDATE

Freeport: Detached
Single Family Homes

There are currently only
97 available homes ranging
from $149,900 with 812 sq. ft.
to $745,000 with 4283 sq. ft.
The average property for sale
is $357,999 with 2203 sq. ft.,
priced at $169.98 per sq. ft. with
132 days on the market.

There are 58 pending prop-
erties under contract! The low is
$97,000 with 728 sq. ft. and the
high is $578,776 with 3781 sq.
ft. The average property pend-
ing is $322,090 with 2215 sq. ft.,
priced at $147.84 per sq. ft. and
67 days on the market.

There have been 445 home
sold this past year! The low is
$50,000 with 640 sq. ft. and the
high is $890,000 with 4988 sq.
ft. The average sold is $304,186
selling at 99% of list price with
2137 sq. ft., at $144.73 per sq. ft.
and 67 days on the market.

Niceville, Detached
Single Family Homes

There are currently only
88 available properties ranging
from $104,900 with 939 sq. ft.
to $2,695,000 with 6003 sq. ft.
The average property for sale is
$494,620 with 2388 sq. ft., sell-
ing at $200.38 per sq. ft. and 130
days on the market.

There are currently 95 pend-

ing properties under contract!
The low is $139,900 with 1152
sq. ft. to $775,000 with 4720 sq.
ft. The average property pend-
ing is $380,446 with 2061 sq. ft.,
priced at $181.86 per sq. ft. and
only 58 days on the market!

There have been 863 homes
sold this past year! The low is
$65,000 with 672 sq. ft. and the
high is $2,067,500 with 7755 sq.
ft. The average sold is $365,088
selling at 99% of list price
with 2120 sq. ft. and selling at
$169.65 per sq. ft. with only 52
days on the market!

Take a look at the activity in
afew of the area neighborhoods!

Hammock Bay

There are currently 47 prop-
erties available with the low be-
ing $242,500 with 1566 sq. ft.
and the high being $650,481
with 4283 sq. ft. The average
property is $358,470 with 2349
sq. ft. and priced at §156.30 per
sq. ft. with 93 days on the mar-
ket.

There are 20 pending proper-
ties with the low being $210,900
with 1384 sq. ft. and the high
being $578,776 with 3781 sq.
ft. The average pending home
under contract is $399,977
with 2656 sq. ft. and priced at
$154.30 per sq. ft., with 50 days
on the market.

There have been 187 homes
sold this past year! The low
is $198,000 with 1384 sq. ft.
and the high is $594,958 with
4425 sq. ft. The average sold is
$313,861 at 99% of list price
with 2249 sq. ft. and $142.10
per sq. ft. with only 52 days on
the market!

Windswept

There are currently only
7 properties available ranging
from $279,900 with 2118 sq. ft.
to $401,267 with 3051 sq. ft. The
average property is $341,915
with 2580 sq. ft. and an average
of 74 days on the market.

There are three pend-
ing properties ranging from
$330,288 with 2532 sq. ft. to
$387,718 with 2916 sq. ft. The
average pending is $365,869
with 2680 sq. ft. and 77 days on
the market.

There have been 26 homes
sold this past year! The low is
$273,000 with 2127 sq. ft. to
$650.000 with 4988 sq. ft. The
average sold is $349,260 selling
at 98% of list price, with 2737
sq. ft. and $128.23 per sq. ft.
with 74 days on the market.

Bluewater Bay

There 1s currently one active
property available at $235,000
with 1672 sq. ft, priced at

J) \E
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CLASSIC LUXURY
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$140.55 per sq. ft. and 36 days
on the market. There are cur-
rently two pending sales with the
low being $279,900 with 1606
sq. ft. and the high is $479,900
with 2756 sq. ft. There have
been 19 sales this past year rang-
ing from $211,000 with 1441
sq. ft. to $775,022 with 7261 sq.
ft. with the average sold being
$369,270 at 99% of list price,
with 2247 sq. ft. and $166.02
per sq. ft. with only 94 days on
the market!

Lagrange Landing has five
new properties available rang-
ing from $255,900 with 1691 sq.
ft. to $335,900 with 2210 sq. ft.
and Ashton Park has two new
properties available at $417,345
with 2554 sq. ft. and $402,345
with 2347 sq. ft. Bear Creek has
two new properties available at
$419,900 with 2397 sq. ft. and
$439,900 with 2402 sq. ft.

All information is deemed reliable,
but not guaranteed. All information
has been gathered via the local MLS.

Exclusively Marketed By Lisa Hughley, Classic Luxury Real Estate

145 Symphony Way, Hammock Bay
$450,000.00
UNDER CONTRACTI

50 Albatross Ct, Santa Rosa Beach
$429,900.00
UNDER CONTRACT!

The Grand Sandestin
1 Bedroom | 2 Bath | 737 Sq. Ft.
$209,900.00 | Baytowne Wharf

Observation Point North
2 Bedroom | 2 Bath | 1023 Sq. Ft.
$279,900.00 | Baytowne Wharf

300 Eastern Lake Rd, Seagrove Beach
$875,000.00
SOLD!

543 Drlftwood Point Rd, Santa Rosa Beach
Bayfront! | $4,150,000.00
SOLD!

70 S. Watch Tower, Watersound Beach
$3,575,000.00
SOLD!

5300 Tivoli Drive, Miramar Beach
$550,000.00
SOLD!

If you or someone you know is interested in
Selling, Buying or Investing, call Lisa Hughley!
850-660-1962 (office) or 850-826-2151 (cell)

I would love to have the opportunity to answer any questions you have!

JA T /J.‘.\g_\

CLASSIC LUXURY CLASSIC LUXURY

RE»\L EST»\ VACATION RENTALS
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The 2020 Blue Lake Christian
Writers Retreat (BLCWR) will be
held March 25-28 at Blue Lake
Camp located just north of the
Alabama-Florida state line. The
retreat offers a unique opportunity
for writers, or aspiring writers, to
develop writing abilities and to
pitch their work for publication.

Various registration options are
offered for BLCWR. Those at-
tendees desiring to remain onsite
during the retreat pay a fee which
includes lodging (single or dou-
ble occupancy rooms) and meals

Christian Writers Retreat
Offers Opportunity for Writing Development

in addition to writing classes and
workshops. Attendees may alter-
natively participate as commuters
for a reduced price. Attendance is
limited to 100 to maintain the in-
timate atmosphere of the retreat.

The retreat begins Wednes-
day afternoon March 25th with
award-winning author Susan
Neal’s preconference workshop,
“How to Sell 1000 Books in 3
Months.” Conference check-in
and an evening program of praise
and worship and a keynote ad-
dress are also on Wednesday’s

agenda. Continuing classes and
afternoon workshops will be of-
fered throughout the retreat cov-
ering topics including writing
fiction, non-fiction, devotions,
and children’s books. Susan Neal
will lead Scripture Yoga early each
morning. Attendees may obtain
critiques of their writing from fac-
ulty members for a small fee.
Faculty members for the
BLCWR faculty are experienced
published authors in a broad
range of genres, including Susan
King (former editor of The Upper

Room), Lenora Worth (New York
Times best-selling fiction author),
Bob Hostetler (agent and writer),
Denise Weimer (editor for Smitten
Romance), James Watkins (author,
humorist, and former editor), and
John Herring (publisher of Iron
Stream Media). Attendees can
schedule one-on-one appoint-
ments with faculty members as
well as connecting informally
and personally with them during
meals.

Retreat attendees have the
opportunity to participate in a

writing contest for unpublished
work in a number of categories.
The modest entry fee of $20 is
utilized to provide scholarships
to BLCWR for those who may
not otherwise be able to afford
to attend. Contest entries will be
judged by the retreat faculty with
winners being announced during
the Friday night program.

Online registration for the
2020 Blue Lake Christian Writ-
ers Retreat 1s available at www.
bluelakecwr.com.

Camp Timpoochee Summer 2020 Marine Camps

By Laura Tiu, UF/IFAS
MARINE SCIENCE EXTENSION
AGENT, OKALOOSA AND WAL-
TON COUNTIES

Are you interested in learn-
ing about marine life, going fish-
ing, or exploring the underwater
world with a mask and snorkel?

TAKEBACKR®' =50

"YOUR TIME

244-1574

.L Insurance

Auto-Owners

If so, this is the camp for you!
This local education opportunity
for budding marine scientists will
be happening this summer at
Camp Timpoochee in Niceville.
The camps enable participants to
explore the marine and aquatic
ecosystems of Northwest Flor-
ida; especially that of the Choc-
tawhatchee Bay. Campers get to
experience Florida’s marine en-
vironment through fishing, boat-
ing snorkeling, games, STEM
(science, technology, engineer-
ing & math) activities and other
outdoor adventures. University
of Florida Sea Grant Marine
Agents and State 4-H Staff part-
ner to provide hands-on activities
exploring and understanding the
coastal environment.

Florida Sea Grant has a long
history of supporting environ-
mental education for youth and
adults to help them become bet-
ter stewards of the coastal zone.
This is accomplished by providing
awareness of how our actions af-
fect the health of our watersheds,
oceans and coasts and marine
camp Is a great opportunity for
sharing that information. Many

national Sea Grant program and
geared toward increasing student
competency in math, science,
chemistry and biology. The cur-
riculum is fun and interesting!
Registration opened Monday;,
January 13th. The camps fill up
quickly, so early registration is
encouraged. Marine Camp is
open to 4-H members and non
4-H members between the ages
of 8-12 (Junior Camp) and ages
13-17 (Senior Camp). In the sum-
mer of 2020, there will be one
Senior camp, June 22-26, and
two Junior Camps, July 13-17
and July 20-24. The cost for Se-

If Marine Camp sounds inter-
esting to someone you know;, visit
the Camp Timpoochee website
at http://florida4h.org/camps_/
specialty-camps/marine/ for the
2020 dates and registration in-
structions. A daily snack from
the canteen and a summer camp
T=shirt are included in the camp
fees, along with three nutritious
meals per day prepared on site
by our certified food safety staff.
All cabins are air-conditioned. So
many surprises await at marine
camp, come join the fun.

‘An Equal Opportunity Insti-

tution.”

Nautical Flea Market
& Flea Market

Saturday, March 7, 8am - 12pm
BUY, SELL OR TRADE
Call to reserve your space/table to sell your treasures!

(850) 897-2821 or frontdesk@bwb-marina.com

N

Blu%vcv}gter
MARINA

Ly, N‘

SCHOONERS

Dockside Restaurant
& (.)Hstc’.r Bar

LIEE = ROME=ICAR « ALEINESS U ANES of the Sea Grant youth activities nior Camp is $350 for the week
NSURAN use curriculum developed by the  and $300 for Junior Camp.
Bluewater Bay Marina Complex Schooner’s

Sunset Shrimp Boil
Last Sunday of the Month March - Oct.
4pm - 7pm
LIVE ENTERTAINMENT 4PM - 8PM
Shrimp, sausage, corn on the cob, potatoes, bread $14.95/plate
(850) 897-6400

Find us on Facebook! Live Entertainment Each Saturday in March! « 290 Yacht Club Dr., Niceville, FL
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By CaL1 Hravac,
To Do IN DEeSTIN

Many people have never
heard of a Lionfish, nor do they
know why this species is so dis-
liked, and what an impact these
tiny little creatures make to the
Gulf and its ecosystem. Their
colorful design is noticed by
predators and helps them get
their name. The body is very
flat, orange and white, like zebra
stripes. They have pectoral fins
that are very long and can grow
to a size of about one foot. Most
will not weigh more than 2.6
pounds.

Lionfish were first reported
off Florida’s Atlantic Coast near
Dania Beach in 1985, but are
not native to the area. They are
known as predatory reef fish,
causing damage to coral reefs,
sea grasses and mangroves.
Their high rate of reproduction
and growth, voracious feeding
capacity and lack of predators
makes them a threat to current
ocean life. They reach sexual
maturity in less than a year and
spawn year-round in warmer
waters. Females can spawn as
often as every three to four days,
which is far faster than anyone
can hunt them.

Lionfish also feed on native
fish, which can reduce native
populations and have negative
effects on the overall reef habi-
tat and health, as they can elim-
inate species that serve important
ecological roles such as fish that
keep algae in check on the reefs.
Lionfish also compete for food
with native predatory fish such as
Grouper and Snapper. For a com-
munity that survives on fishing,
this can cause a huge problem.

While Lionfish are hunted
by humans, often by spearfish-
ing, they are tricky to handle.
They carry a deadly poison in
their spines. Lionfish are not
poisonous, they are venomous.
The difference between poison
and venom is the method of de-
livery. Venom must be injected
into the bloodstream to cause
injury, such as through a sharp
spine or fang, but is harmless if
eaten.

Because lionfish are venom-
ous, not poisonous, there is no
harm in eating the lionfish meat.
Once you dispose of the spines,
there is no risk of envenom-
ation, and you're free to prepare

ff the Hook:

The Big, Bad Lionfish

your lionfish as you choose. For-
tunately for the eco-friendly fish
lovers out there, lionfish are deli-
cious. There are no lionfish reg-
ulations in Florida waters, and a
fishing license is not needed to
harvest them.

Recently the community has
brought Lionfish awareness to
the forefront and created the
Lionfish Removal and Aware-
ness Festival on May 16-17 at
AJ’s Seafood and Oyster Bar in
Harborwalk Village. The event
1s free and open to the public,
with family friendly activities,
diving and marine conservation
information, live music, Lionfish
tastings and coincides with the
world’s largest Lionfish spear-
fishing tournament, the Em-
erald Coast Open. Find more
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information about this event at
www.EmeraldCoastOpen.com.
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Want to know the Value of YOUR home here on the
Emerald Coast? Find out! Go to: BaysideAgentGail.com

Ok...Pick a Number! "N
ANY Number... L

Ok...Roll the Dice!

With 3400+ of us in our local association, selecting your Real
Estate Agent shouldn’t just be a roll of the dice...should it? After
all, you’re dealing with one of your biggest investments, right?
Before you make this BIG decision, ask the agent:

« Do they have a Full-Time Marketing Agency and Coach?

» Do they have a “Pro-Active” Marketing Plan of Action?

» Do they have an Iron-Clad Performance Guarantee?

« Do they have the Power of 170,000+ Agents around the world?

« Do they “Pro-Actively” search daily for Buyers for their Sellers
and Sellers for their buyers...there is a difference!

“I would highly recommend Gail Pelto to anyone who wants a
realtor who can get things done!”
- Melanie Kercher, Crystal Beach

Do YOU need to sell? Are YOU looking for a new Investment
Property? Or maybe you want to know what’s going on in today’s
real estate market. Let’s talk! Gambling is not an option... Winning is!

(1

il - k

¢ W Don’t Wait... Call Gail TODAY!
%,—%) ' 850.374.0454
Gail.Pelto@KW.com

www.GailPelto.com

4

Not ready today? Clip this ad and keep it with your house
papers. I'll be here when you're ready!

538 Eglin Pkwy NE | Fort Walton Beach
850.862.9111

captainschoiceboats.com

SALES & SERVICE: BOATS - OUTBOARDS - TRAILERS
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By Dr. RicHARD CHERN, MD
Traditional medicine has

achieved a long life for many.
Unfortunately, many long lives
lack quality in their last years.
In the past, I've cared for nurs-
ing home patients — seeing
them once or several times each
month. Their care was usually
complicated, including ten or
more medications taken several
times a day. Hip fractures from
falls, open sores from an inabil-
ity to shift weight in bed, demen-
tia, loneliness and depression
arc commonplace. Many live
in nursing homes for 10 years
or longer before they die. These
patients all have quantity of life,
but very few have quality of life.

On the other end of the spec-
trum, many patients I see now
are 70 years of age and older,
who run marathons, teach mar-
tial arts, travel the world, bike,
golf or play tennis almost daily,
and in many ways are more ac-
tive, happier and healthier than
myself. Although traditional

Quality & Quantity in Life

medicine can give us quantity,
it has always struggled to give
us quality of life. “Diet and ex-
ercise” or “this is part of aging”
seems to be the common answer
from traditional medicine.
Traditional medicine has a
generational limitation. A state
of the art treatment today must
be proven for years before it
reaches textbooks. Textbooks
must be taught to students and
students must become providers
before they can implement new
therapies. Additionally, there
are corporate limitations most
doctors (including me) don’t
understand. The Bio-Identical
Hormone treatment we pro-
vide has been around for nearly
100 years, but fell out of favor as
companies pushed newer medi-
cations that I believe have been
shown to provide less benefit and
more disease. Our most used
Peptide was discovered in 1904

“HORMONE

Restoration Center

Look Healthy, Feel

Alive

Refer ONE friend, and
you BOTH get 10% OFF
your next treatment!

It pays to gossip!

and has been increasingly used
since that time with no known

detrimental effects. It is used ex-
tensively in the athletic commu-
nity to quickly heal injuries yet
it 1s still not commonly used or
known by traditional medicine.
Advances in medicine are so
fast now that it is foolish to wait
two or three generations before
taking advantage of this knowl-
edge. We are now able to reverse
medical problems, improve Alz-
heimer’s and stroke symptoms,
and climinate anxiety, depres-
sion, fatigue and so much more.
Many of these treatments known
to provide benefit are still not
used in traditional medicine. Dr
Richard Chern, MD is using
these next generation treatments
today so you don’t have to wait
to feel good again. By keeping
up with new developments we
are able to provide tip of the
sword care and tomorrows med-

Remember

feeling young?
Feel it AGAIN!

thehormonerestorationcenter.com

icine today. Our Bio Identical
Hormone Therapy has become
a game changer for millions of
patients and now our Peptide
Therapy is bringing forward a
whole new era of medicine. We
are restoring a quality of life in
patients that many feared was
lost.

Dr. Richard Chern, MD has been
providing award winning care and has
now won Best In Destin_for the third
year i a row! Look into_your future
and decide: in ten years, do you want to
be sipping on your cocktail or from your
oxygen tank? Give us a call at 850-
837-1271 or find us online at www.
RichardChernMD.com.

THE ALL NEW

Locally owned business
for over 30 years.

About Face Blinds offers

Custom Window Shades
Custom Window Blinds
Custom Plantation Shutters
Custom Drapes and Motori

12273 Highway 98 West, S

a wide range of products such as

850-837-4184

www.aboutfaceblinds.com

AP
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Ol THE EMERALD COAST

FIRST PLACE

zation.

uite 116, Destin, FL 32550

SERVICES AVAILABLE:

- WHOLE BODY CRYOTHEARPY

- LOCALIZED CRYOTHERAPY

- RED LIGHT THERAPY

- NORMATEC COMPRESSION THERAPY
- PAGANI RECOVERY THERAPY

- BODYWORK & MASSAGE THERAPY

- PAGANI BODY CONTOURING

BENEFITS OF WHOLE
BODY CRYOTHERAPY

Health & Wellness: Improves the
immune system, boosts metabolism, and
promotes sleep and cognitive capabilities.

Inflammation & Pain Management:
Improves joint functionality, motor
capacity and mobility. Expedites physical
therapy and post-surgical recovery.
Athletic Performance: Reduces
recovery time. Decreases muscle fatigue
and delayed onset muscle soreness.

Anti-Aging: Expels toxins, triggers collagen

(See Special Offer page 47)

Performance & Recovery

The Emerald Coast Igloo - Safe and Nitrogen-Free Cryotherapy

elastin production, and speeds the cell regeneration
process. Soothes acne, eczema, and psoriasis.

@ CRYO 850

PERFORMANCE AND RECOVERY

and

4495 Furling Lane | Suite 10 | Destin
A la carte and memberships available

850-279-4145 | cryo850.com




February/March 2020

Bay Life www.mybaylifenwfl.com

Page 23

By Mary CHRiS MURRAY

In an effort to help children
reach their full potential of
growth and well-being, TMJ &
Sleep Center, Emerald Coast
(EC) 1s addressing the increased
need for the provision of com-
prehensive, quality solutions for
sleep disordered breathing issues
that manifest overtime and are
often overlooked.

Clinical research has estab-
lished a connection between cer-
tain common childhood health
and behavioral symptoms and
their root cause—sleep disor-
dered breathing. Early detec-
tion and treatment are critical,
as 9 out of 10 kids suffer from
one of more symptoms includ-
ing: mouth breathing, snoring,
bed wetting, delayed growth,
nightmares, ADD/ADHD, rest-
less sleep, difficulty in school,
overbite/overjet, and crowded
teeth just to name a few. If left

TMJ & Sleep Center Tackles
Sleep Disordered Breathing Issues in Children

untreated, there may be a signif-
icant impact on the child’s full
growth and development poten-
tial.

The central issue for many
children suffering from the ef-
fects of sleep related breath-
ing disorders is a compromised
airway. When a child’s airway
1s narrow, underdeveloped, or
constricted in any way, the child
will struggle to receive enough
oxygen and may resort to mouth
breathing which compounds the
issue by creating inflammation.
Further, crowded teeth can force
the tongue backwards into the
throat, further restricting the air-
way.

As sleep disorders are becom-
ing increasingly recognized as a
growing concern for both adults
and children across the country,
physicians with combined train-
ing in advanced dentistry, ortho-
dontics, dental sleep medicine,

.
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and TM]J / TMD are ideally

suited to diagnose and treat the

core cause of sleep breathing

disorders, TM]J and craniofacial
pain.

Breathing, sleeping, and
thriving—it’s all connected. The
TM]J & Sleep Center, EC physi-
cians are dedicated to improving
the lives of all patients through

the use of innovative technolo-
gles, technical skill, education,
and a compassionate environ-
ment.

Conventional treatment op-
tions such as prescription drugs,
surgery, academic tutors, and
braces have been limiting and in-
effective, mainly because they do
not address the core issue. None
of them can actually promote or
develop a child’s airway and help
them get the oxygen and sleep
they need to be healthy.

Through the use of propri-
etary, FDA-cleared and non-in-
vasive systems, TM] & Sleep
Center, EC is able to treat the
underlying root cause, which
consequently resolves the symp-
toms related to sleep-disordered
breathing;

This is a key and unique dif-
ferentiator. Many patients have
chronic health issues that are
often seemingly unrelated. How-

# Wellness

ever, in most cases, the symp-
toms are usually linked to the
same underlying cause. When
patients are symptom free, it is
unlikely they will experience any
relapse as long as they follow the
prescribed protocol.

TM]J & Sleep Center, EC also
treats adults for obstructive sleep
apnea, TM]J / Head and facial
pain. The health consequences
for adults can be just as serious
as for children if not property
diagnosed and addressed. The
TM]J & Sleep Center, EC can
also offer treatment options that
are non-surgical, non-invasive,
and an alternative to standard
machines like the CPAP that can
improve a patient’s quality of life
and health.

Visit www. TM]JSleepCen-
terEC.com to learn more or call
(850) 608-1850 to schedule an
initial screening and consulta-
tion.

8th Annual Run for The

The White-Wilson Commu-
nity Foundation will host the 8th
Annual Run for the Health of It
5K/8K on Saturday, March 21.
Participants take off at 9 a.m. and
runners and walkers of all ability
levels are invited to participate.
Both the race and the after-par-
ty are stroller and dog friendly!
AJ’s Oyster Shanty will be host-
ing delicious food and beverag-

_ The
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es at the after party along with
children’s activities including a
bounce house. Awards will be
given for the top three finishers

from each 10-year age group. All
proceeds will help provide health
services for community members
in need. For more information on
the White-Wilson Community
Foundation and it’s work in the
community, visit www.whitewil-
soncommunityfoundation.org.

Friday, March 20: 4 - 6:30
p-m. Packet Pick Up at AJ’s Oys-
ter Shanty

Health of It!

Saturday, March 21: 8§ -
8:45 a.m. - Day-of Registration
and Packet Pick-Up 9 a.m.

Race start: 9 a.m.

Noon: Post-race Party

Fees/Admission: Early
registration is only $25 for adults
and $20 for children. Week of
registration 1s $30 for adults and
$20 for children. T-shirts are
guaranteed for those registered

by March 8. T-shirts can be pur-
chased (without a race registra-
tion) for §15.

AJ’s Oyster Shanty is located
at 108 Santa Rosa Blvd., Fort
Walton Beach, 32548.

For more race information,
visit active.com/fort-walton-
beach-fl/running/8th-annual-
run-for-the-health-of-it-2020.

Boost Energy | Prevent lliness
Enhance Immune System

IV Hydration for
Detoxification | Chronic Fatigue Migraine Pain Relief

(850) 424-3600
1049 John Sims Pkwy., Ste. 2 « Niceville

Palm Plaza Shopping Center
www.easycarewalkinclinic.wixsite.com/easycare

Easy‘Care
Walk-in Clinic

LOW $80 FEE/ NO INSURANCE

April Pretz, APRN FNP-C

Walk-in Hours Available Monday - Saturday
Appointments Available M- F8a.m.-5p.m.

850-424-3600 - 1049 John Sims Pkwy., Ste. 2, Niceville

Palm Plaza Shopping Center

www.easycarewalkinclinic.wixsite.com/easycare

GraceLynn Clinic

Medical Enhancements for
Beauty and Wellness
Botox | Fillers | LIPO | MICC Injections for Weight Loss

See Facebook For Special Monthly Events

(850) 424-3600
1049 John Sims Pkwy., Ste. 2 « Niceville
Palm Plaza Shopping Center
www.gracelynnbotox.com
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By Lisa LEaTH TURPIN,
Hearrn & WELLNESS CoacH
The exercise high that
is! Through this column, I have
encouraged you to just MOVE.
Movement of any kind is benefi-
cial. Even if you have limitations,
please try to get moving in any
capacity. Exercise is health-en-
hancing and life-extending,
but many think of exercise as
a chore. Movement can and
should be a source of joy! And I
have stumbled upon a must read
book, “The Joy of Movement”
by Kelly McGonigal, PH.D.

Do You Wanna Get High?

McGonigal is a research psy-
chologist, a lecturer at Stanford
University, and an award-win-
ning science writer. She is the
author of the international
bestsellers, “The Willpower In-
stinct,” “The Upside of Stress,”
and “Yoga for Pain Relief.” Kelly
is also a fitness instructor in the
San Irancisco Bay Area, teach-
ing yoga, dance and group exer-
cise classes. She explains in “The
Joy of Movement” through her
trademark blend of science and
storytelling, how movement is
intertwined with some of the
most basic human joys, includ-
ing self-expression, social con-
nection, and mastery... and why
it is a powerful antidote to the
modern epidemics of depression,
anxiety and loneliness. These
insights are drawn from neuro-
science, psychology, anthropol-
ogy, and evolutionary biology,
as well as memoirs from clients
and philosophers. McGonigal
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Celebrating 10 years
2009 - 2019
850-460-2828
More info: DestinPilates.com

tells stories of people who have
found fulfillment and belonging
through running, walking, danc-
ing, swimming, weightlifting, and
more. According to her website,
kellymcgonigal.com, McGoni-
gal paints a portrait of human
nature that highlights our capac-
ity for hope, cooperation, and
self-transcendence. Her findings
are revolutionary and go beyond
familiar arguments in favor of
exercise, to show why movement
1s integral to both our happiness
and our humanity. She has lived
it, experienced it and neurologi-
cally studies it. There is a lot to
the exercise high and you can
achieve it also!

Exercise of any kind, where
you raise your heartrate and keep
it moderately high will make
your body produce and release
the pain killing hormones called
endorphins. This helps with the
cuphoria feeling that comes from
the workout. But researchers are

STRONG
is the new

\ SKINNY!
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also learning there’s more to this
feeling than just endorphins. Re-
cent studies show there are two
other compounds that contribute
to the high. Endocannabinoids,
lipid (fat) molecules that help
regulate pain and mood and that
our brain processes in almost the
same way that it does cannabi-
noids (which cause marijuana
high). According to Johannes
Fuss, PH.D., the lead researcher
in a study published in “Proceed-
ings of the National Academy
of Sciences” states endocanna-
binoids have a more powerful
effect on how we feel; especially
for it lasting post-exercise. Car-
dio is what counts; the study’s
authors found anaerobic exercise
like weight lifting doesn’t activate
the endocannabinoid system. It is
suggested to aim for 70% to 85%
of your maximum heart rate
(220-age=max. hr.) But weight-
lifters, you can do a more circuit
style workout and keep moving,
changing body parts. While the
last used muscle group rests, you

can be working a different mus-
cle group and rotate through.
The second new and more sur-
prising find is that the hunger
hormone, leptin, might also play
a role in workout happiness. In
another study from the Univer-
sity of Montreal, they found that
low levels of leptin will help with
increased energy and motivation
to exercise. Shape magazine says
“this is key because feeling ex-
cited during exercise can result

in a bigger high after.”

Lisa Turpin is a degreed and cer-
tified health and fitness lifestyle coach
who has devoted her life to motwating
and strengthening the body and minds
of others. With over 20 years experi-
ence is a group exercise leader at Destin
Health & Fitness and an independent
personal trainer in the Destin area,
she is dwerse and extensively trained
wn classical and modern pilates, life-
style management, personal training,
group exercise, and post-rehabilitation.
Email: BeActive850@gmail.com.

Resolve to Improve your
Wellness in 2020!

THCYV has been known to curb
appetite and improve energy.

Call to Schedule Your
Cannabis Consultation Today!

LIFE

850-213-1215

thekayalife.com
Santa Rosa Beach & Panama City
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QUESTION:

How can I avoid colds and
flu? When is it necessary to see
the doctor?

ANSWER:

This is the perfect time of the
year for that question. And I'll
take it further. How do we know
when it’s the flu, a cold or even
allergies?

A COLD generally causes
nasal congestion, sore throat,
sneezing and/or coughing. A
cold is a virus and will not re-
spond to antibiotics. So, antibi-
otics can unnecessarily lower the
immune system and can prolong
a cold. A cold generally comes
on more slowly than the flu and
less violently. It usually lasts
about seven to ten days, but can
last up to three weeks.

The FLU comes on much

stronger and more violently

# Wellness

Ask Dr. Marty: Colds and Flu

than a cold, often with body
aches and a high fever. Some-
times a little gastrointestinal in-
volvement rears its ugly head.

ALLERGIES usually last
for a whole season and usually
coincide with the blooming of
certain trees, weeds or flowers.
Tiny bumps on the roof of the
mouth and itchy eyes are a good
sign that allergies are to blame.

Whether you have a cold, the
flu or allergies, a secondary bac-
terial infection can develop. If
you have thick, yellow mucus, or
a deep cough with shortness of
breath, it’s time to see the doc-
tor. A fever is the body’s natural
defense. The heat of the fever
virtually burns out the viruses,
fungi and bacteria. If your fever
gets to 102 degrees, you can
use a natural aspirin like white
willow bark, to bring the fever
down. If you have pain in the
ear, drainage from the ear, or
loss of hearing, see your health-
care provider.

And whether you have a cold,
the flu or allergies, below are
several natural approaches that
can help your immune system
to recover more quickly or to
prevent these nasty critters from
invading your body in the first
place:

* Get seven to eight hours of

N
We X

INNOVATIVE COWORKING SPACE

Looking for flexible affordable

coworking or office space? Beachworx

offers Hot Desks, Private Offices,

Multimedia Conference Rooms, Digital

Advertising, Networking, Program
Events, and an array of Business
Support Services.

(850) 974-3435
info@thebeachworx.com
www.TheBeachWorx.com
Destin Commerce Center
34990 Emerald Coast Pkwy,
Suite 300,

Destin, FL 32541

restful sleep each night.

* Exercise at appropriate lev-
els at least three times a wecek.

* Manage stress in your life.

* Drink plenty of healthy flu-
1ds (water, juice, broth or herbal
tea) to thin the mucus and allow
it to exit your respiratory system
more easily.

Get 20 minutes of sunshine
daily for a healthy dose of vi-
tamin D. If that’s not practical
(yes, I realize that many of you
will be spending the next few
months bundled up to the eye-
balls for winter), use a natural
D3 supplement.

Eat lots of fresh fruits and
vegetables for immune-system
boosters.

Avoid mucus producers, like
milk and milk products. Sugar is
also very acidic and lowers the
Immune system.

Other important remedies
include using a neti pot to irri-
gate the sinuses, non-acidic nat-

ural vitamin C and elderberry
lozenges. At the risk of sound-
ing like Barney Fife, the sooner
you nip it in the bud, the better.
Oops, showing my age!

Hot Tip: Wash hands with
hot soapy water immediately

when returning home or use
natural lotion with tea tree oil as
an excellent antibacterial lotion.

Stay well.

Marty Kernion, Ph.D. is not a
medical doctor. She has a doctorate in
naturopathy. Naturopathy uses nat-
ural, gentle ways to bring our bodies
back into balance so that they have the
God-given ability to heal themselves.
She is a retired professor of herbal
medicine and nutrition and has written
39 college level courses in natural ap-
proaches to health. She has published
two books on natural health. She can
be reached on askdoctormarty@cox.net
Jor scheduling a class or consultation,
or for sending in your questions for this
column.

Kimberly P. Hosd, MD
DPC GYN

Visit: www.DPCGYN2020.com

Women's Health & Functional Medicine

General Gynecology & Functional Medicine
Virtual Online Appointments

Bioidentical Hormones

Thyroid & Adrenal Balance
Stress/Chronic Fatigue, PCOS, Infertility
Medical Grade Vitamins and Supplements
Personalized Individual Treatment Plans

Phone: (850) 470-1554

STEP INTO YOUR BEST SELF!

We take pride in our

and the Yoga Studio.

for yourself.

state of the art workout
equipment, the cleanliness
of the Gym, the Mezzanine,

Come pay us a visit to see

YOUR Gym offering
TOTAL Fitness and Health

Daily, Weekly & Monthly Passes
Annual Membership | 24/7 Access

Advanced Yoga Classes

Providing:

Personal Training
Gentle Yoga Classes

Showers | Lockers

4164 West County Hwy 30A, Santa Rosa Beach | 850.660.6445
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By Rick MOORE

The most traveled road for
locals and visitors alike through-
out the Emerald Coast is High-
way 98. Many are surprised to
discover Highway 98 extends
through several states. Decades
ago, I would travel that road sev-
eral times a year from my home
in Mobile, Alabama, through
the state of Mississippi, and into
the state of Louisiana. During
the 1980s, there were so many
accidents due to construction
on the highway that it was nick-
named “Bloody 98.” But today,

the ride from Mobile through
the state of Mississippi on that
highway is very nice. Persistence
paid off. If you’ve traveled be-
tween Destin and Sandestin
over the past couple of years,
you know what a mess Highway
98 has been. No one is really
sure how much longer construc-
tion will continue. This project
is managed by FDOT and was
slated to take 1,220 days to
complete. That is obviously not
happening. But one thing we
can count on; it will get done.
One day, newcomers will travel
the wide beautiful road without
having a clue of the sacrifices,
delays and challenges it took to
complete.

While it is easy to complain
about the rate of progress on
Highway 98, there is something
that seems to take even longer.
That is... improving my own
life. Just like Highway 98, it

resorts

I?cksmith
Services

Authorized KABA Dealer

Monthly Fees $14 per/month

Rekey « Multipoint Repair/Replacement Keyless Locks
and Lock Installations Full Locksmith Services

For more information please call:

850-660-6901

4942 US Hwy 98 W, Suite 16
Santa Rosa Beach, FL 32459

www.resortslocksmithservices.com

Progress

seems my life is always in need
of repair. There are so many
excuses (I mean reasons) I can
give as to why areas of my life
take so long to improve. It seems
I've been working on these areas
for many years, yet with little to
show for the effort. When you
get old, you get tired of being
under construction. While
FDOT isn’t perfect, perhaps we
can learn something from them;
namely, consistency.

“Consistency, thou art a
jewel.” This was a favorite saying
a friend of mine used to quote
regularly. While so many were
talking about getting out of the
box and making changes, he fo-
cused on consistency. His favor-
ite proverb was, “A little sleep, a
little slumber, and suddenly pov-
erty and destruction are upon
you.” The sculptor chips away
until the stone becomes a work
of art. The painter brushes until
the final details reveal a master-
piece. The sloth scratches his
head and wonders why nothing
good ever seems to happen to
him.

While producing some lead-
ership videos, I had the privilege
of filming two highly successful
people. Neither one knew what
questions would be asked. The
interviews began with the same
question, “What is the secret
to success?” They both gave
the same answer; “do what you
say you will do.” That answer
surprised me. They went on to
explain, there are so few people
who have the discipline to do
what they say they will do, that
those who are consistent rise

Affordable Pressure Washing

See What a Difference We Can Make for You!

$50 OFF

if scheduled by March 31, 2020

Call Today to Schedule Your Free Estimate

(850) 688-9886

above the crowd and are always
in high demand.

But what about the times we
miss our deadlines? What about
the slip-ups and fall-backs? Why
do we become troubled and
have anxiety about the imper-
fections in our life? Why do we
let life’s little problems get us
down? When trouble knocks
you down, and it will, you need
to become a rebounder. Learn
to bounce back quickly. If you
messed up your diet, bounce
back. If you missed your daily
exercise, bounce back. If you
forgot to pay a bill that hurt
your credit score, bounce back.
If you missed your meditation
time, bounce back. Learn to
consistently bounce back and
there will be nothing that can
hold you back.

While recently walking the

Specializing in:

* Repairs

* Remodeling

* New Construction

* Custom Plumbing

¢ Fixture Replacement
e Water Heaters

* Garbage Dispostals

L-Repiping

FaJg's Plumbing Inc. |

998 Bay Drive, Santa Rosa Beach, FL
850-231-1473

www.ajsplumbinginc.com

LESLIE H. DUBUISSON

Licensed & Insured Lic. #RF11067739 ‘

halls of a hospital, I noticed
signs throughout the facility
which read “Pardon Our Prog-
ress.” Floors were being ripped
up, wall paper torn down and
light fixtures dangling from the
ceiling. Much like the highway
under construction, in order
to make improvements, some
of the old needed to be taken
away. It made me ask myself,
what needs to be taken away
from me before I can improve.
In that moment, the realization
of how impatient I was made
me realize the need to get rid of
the impatience in my life. How
about you? What needs to be re-
moved in order for there to be
real progress in your life?

Rick Moore is Communications
Fastor with Destiny Worship Center.

Owner




February/March 2020

Bay Life www.mybaylifenwfl.com

Page 27

By Sean DieTrICH

Do you remember when we
met? I do.

It was a Barnes and Noble
bookstore. I was reading; you
were with friends. You waltzed
through the door with that de-
termined walk you have. That
I-can-take-care-of-myself walk.

There are some things a man
never forgets.

You wore a baby-blue sweater.
Your hair was chin-length. We
must’ve talked for an hour. Two
strangers. A chance meeting.

No. I take that back. I don’t
believe in chances.

How about the long drives
we took just for fun? We’d ride
two-lane highways through the
night for an excuse to talk. We’ve
always been able to carry our
weight in words.

I asked you to marry me. You
said yes. I gave you a jeweler’s
box containing the world’s tiniest
diamond. It cost me every dollar
I had. You wore red that night.
Red.

We got married in a small
chapel. We honeymooned in

AIRESERV.

HEATING &

Residential ¢ Commercial ® Duct Cleaning ¢ Maintenance

Call Today for Service 850-678-9522
www.aireservec.com

System Tune Up Special
FOR FIRST TIME CUSTOMERS

AIR CONDITIONING

a neighberly company

Serving Destin and
the Panhandle

LIC # CAC1819748
Family, Locally and
Veteran owned

My Wife

Charleston. We had no money
for that trip, but we went any-

way.
We were dumber back then. I
miss being dumb.

How about our ugly apart-
ment. Remember that place?
I drove by it yesterday, for old
time’s sake. The grounds were
overgrown. Mold on the siding.
What a dump.

Our old neighbors were still
there. The same ones who had
fleas that infested the whole
building;

God, I loved that place.

Then there was the time I
wrecked the truck. The man be-
hind us fell asleep at the wheel.
You were listening to the radio
when it happened.

FULLER INSURANCE

SANTA ROSA BEACH e 850.622.5283
fuller.insure

“Shameless,” was the song
playing. I thought we were dead.
It was a miracle we survived.

But then, our whole lives
have been one big miracle, you
know? You got me through col-
lege. You tutored me through
math class. Those are miracles
in themselves.

We used to argue hard some-
times. When our spats ended, we
didn’t get lovey dovey like ado-
lescents. That’s not who we are.
Instead, we’d go to Pizza Hut,
or Kentucky Fried Chicken, or
anywhere with a buffet.

And there was the time at
UAB Hospital. After your bi-
opsy. My chest felt cold. I've
never been so scared.

When the doctor called us
into his office I thought I would
vomit. I stared at his mouth
when he spoke. I didn’t want to
miss a sentence.

You were squeezing my hand.
He said the word “benign” and
we both cried. He left the office
to give us privacy.

We cried a lot that day.

And here we are.

After this many years, I know
our lives aren’t glamourous. I'm

# Musing

sorry. You could’ve married a
man with money. A gentleman.

Instead, you married me—
whatever I am.

We live in a home with brake
lights on the back. Our queen
bed has a foul-smelling coon-
hound in it. Our vehicles are
old. My truck needs new tires;
your transmission ain’t what it
used to be.

But we've survived life to-
gether. We've watched good
dogs die. We dug their holes. I
stood beside you during your fa-
ther’s funeral. You stand beside
me every day. You made me
who I am. It makes me feel rich
to think I might make you who
you are.

Life isn’t forever. I know that.
Sometimes I think about this,
and I'm too scared to imagine
the day one of us wakes up in
an empty bed.

But that day isn’t today. And
so I thank the moon, the stars,
the sun, and their maker.

I am thankful for life. For
love. For us.

And for people you meet by
chance in bookstores.

LIFE -

You didn't work this
hard to worry about
the unexpected.

Let a local independent agent help
you cover all you've built, so you
can worry about your business.
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Calling All Music Lovers to Support Young Aspiring Musicians at the
18th Annual Opera Brunch Scholarship Fundraiser

“Most everyone enjoys listen-

song to be performed by those

ing to music. Whether that be
in the car, on our cell phones,
at the local restaurant, at home,
outdoor events, with friends,
and yes, even while shopping
Music sets the mood and in-
stantly changes the atmosphere.
Behind all music is a person
who created the melody, wrote
the words, and composed the

who are musical. That person
started out as a young student
in the local school system which
most likely had a music pro-
gram. Years of private lessons,
practice, and collaboration with
other musicians matured the
student to the next level of pur-
suing a college degree in music.

The Choctaw Bay Music

Club is a local music lovers
group (since 1977) that provides
music scholarships for college
and summer music camps to
our community students. Last
year, the club donated $8,000 to
local deserving music students.
Its 18th Annual Opera Brunch
Music Scholarship Fundraiser
is February 29 (Saturday) at the
Niceville Community Center
located at 204 N. Partin Dr,
Niceville. From 11:30 a.m. until

MUSIC

LiL

o

Tt

Piano, Drums,
Ukulele, Cello
More...

T

LESSONS

1:30 p.m., you will enjoy a de-
licious brunch provided by the
Corner Café, an amazing per-
formance by the Pensacola Op-
era Artists in Residents who will
sing a variety of music including
from the Opera “IL Trovatore.”
In addition, you can participate
in a raffle with lots of choices
from gift cards, tickets, wine,
art work, jewelry, etc. Please
join in the fun to support our
next generation of aspiring ac-

complished musicians. Tickets
are $35 for adults and $20 for
students and may be purchased
in advance at Bayou Bookstore,
1118 E. John Sims Pkwy., Nicev-
ille, call (850) 527-4200 to pur-
chase for “will call,” or online at
Eventbrite.com for $38 adults/
students under Opera Brunch.
To learn more about the Choc-
taw Bay Music Club, visit www.
ChoctawBayMusicClub.org.”

STUDIO 237 MUSIC LESSONS™

Scuﬂa Rosa Beach, FI.

890-231-3199

Guitar, Violin, Voice

WWW. S’rudiu23?Music com

Studio237music@gmail.com—

.
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Scholarship Fundraiser!

Choctaw Bay Music
Club’s 18th Annual .....

RA BRUNCH

‘Pensacola Opera's Artists in Residence
‘ill sing excerpts from Il Trovatore and other operas.

Saturday, Feb 29th, 2020
11:30 AM—1:30 PM

Niceville Community Center
204 N Partin Dr, Niceville, FL

WATER | MOLD | FIRE | REMODEL

——— Catered by the Corner Café ——

TICKETS $35 Adult & $20 Student

Tickets available at:
+ Bayou Books, 1118 E John Sims Pkwy, Niceville
» Call 850-527-4200 / 850-855-0068
to purchase for Will Call
+ On-Line Purchase ($38) at:
www.Eventbrite.com
« www.ChoctawBayMusicClub.org

YOUR LEADERS
In Quality Repair &
Restoration

For More Info Call; 850-527-4200
or 850-855-0068

877-307-3088

Main Office: 5480 Hwy. 98
Santa Rosa Beach, FL

Visit www.apexisthere.com
. . Award Winner For
for more information Customer Service

Santa Rosa Beach Panama City Beach | Destin
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MKAF Vin'tij Wine Dinner Series Begins!

Join Vin'tij Food & Wine in
Grand Boulevard on TFeb. 27
at 6 p.m. for the first in a series
of wine dinners benefiting the
Mattie Kelly Arts Foundation
(MKAF). Vin'tij, known for its

creative menus and impressive
wine boutique, presents Silver
Oak and Twomey Cellars in cele-
bration of MKATF’s 25th season.

The wvintner will educate
guests on each of the wines, re-

gional influences, and the dishes
carefully selected to accompany.
Jeff Flood with Silver Oak and
Twomey Cellars has 35+ years of
experience in the wine business.
Tickets are available online

through Eventbrite, Facebook,
and the Mattie Kelly Arts Foun-
dation website event page.Tick-
ets are $150 (gratuity not includ-
ed) per person and seating is
limited.

For more information please
visit the Foundation’s website
at MKAForg or call (850) 650-
2226.

Alaqua Animal Refuge Announces 2020 Sip N Shop:
~ Celebrating a Decade of Sipping ~

Alaqua Animal Refuge an-
nounced today that it will host
its 10th Annual Sip N Shop
event on Iriday, April 3 at
Emeril’s Coastal Italian in Mira-
mar Beach beginning at 11 a.m.

Presented locally by Insur-
ance Zone, the event is in part-
nership with the Emeril Lagasse
Toundation and is one of five
events included in the annual
Chi Chi Miguel Throwdown
Weekend held each spring in
Santa Rosa Beach.

Chairing the event again this
year 1s dynamic duo of Lea and
Joe Capers, who have led the
success of the Sip N Shop for the
past five years. “The Sip N Shop
1s a super fun occasion when we
all, as a community, come to-
gether to support Alaqua and
the work they do 365 days a
year,” said Capers. “Lea and I
have two rescue dogs and they
are our ‘children.” We love being
involved and supporting this or-
ganization so we can help more
animals feel the kind of love that
we give to ours.”

Celebrating a decade of
sipping, this year’s Sip N Shop
1s once again set to be a festive
day of sipping, shopping, social-
izing, and savoring! Guests will
be entertained with live music
while browsing through curat-

ed shopping collections from
boutiques and designers, and
“sipping” over seven wines from
various vintners in attendance.
Current vintners include 30A
Coastal Dune Company, Alde-
nAlli Winery, Bricoleur Vine-
yards, Black Dog Cellars, and
Thompson3 1 Fifty Wines.

The celebratory event also
includes welcome cocktails and
champagne from G. H. Mumm;
a specially selected 3-course
seated luncheon with wine; an
amazing silent auction; fab pho-
to area; and of course, a couple
of celebration surprises.

The brainchild of Valerie
Thompson, the Sip N Shop be-
gan in 2010 and was designed
for women to come together
for a unified cause. The early
days of the Sip N Shop includ-
ed a small luncheon, sipping,
and shopping along 30A. Over
the past 10 years, it has now
grown into one of Alaqua’s pre-
mier and signature fundraising
events, and has been a com-
plete sellout for the last two year.
Thompson and her husband,
Mike, co-founded the Chi Chi
Miguel Throwdown Weekend.
In fact, the entire weekend is
named after Mike, as “Chi Chi
Miguel” was his childhood nick-

name.

The annual event is one of
Alaqua’s largest fundraisers
in support of the Refuge, and
helps to sustain the shelter’s dai-
ly operations and provide ongo-
ing funding for a variety of pro-
grams and services in support of
Alaqua’s mission.

Tickets to the Sip N Shop
are on sale now. For more infor-
mation on tickets and sponsor-
ship opportunities for the Sip N
Shop and the Chi Chi Miguel
Weekend, please visit www.
ChiChiMiguel.com or email
SipNShop@Alaqua.org

Alaqua Amimal Refuge is a no-kill
amimal shelter and sanctuary, located
i the panhandle of Flonda. As the
Southeast’s premier no-kill 501(c)3
refuge and sanctuary, Alaqua believes
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that every abused, neglected and home-
less animal deserves a second chance.
Commutted to providing protection,
shelter and care to amimals in need,

this private, non-profit Refuge also
offers a full-service adoption center,
educational outreach, and community
programs that extend far beyond their
geographic location. Since s incep-
tion i 2007, Alagua has become a
recognized leader in animal rescue,
welfare, cruelty prevention, and ad-
vocacy. Alaqua s currently in the
midst of a relocation and expansion
capital campaign to build a one-of-a-
kind facility—the first in the United
States—on 100 donated acres. The
new facility and sanctuary will allow
Alaqua to continue all of the import-
ant work that is done now, as well as
be an educational and training center
to empower others to help animals and
recreate the model worldwide. “Io learn
more, visit www.Alaqua.org
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Sample a variety of wines in a friendly & cozy atmosphere
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Don’t Miss Our New Wine Education/Tasting
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Ther-mal im-ag-ing: /' THarmal 'imijiNG/

ENERGY TIPS

by Emerald Coast Energy Solutions

By CHris BALzar

Definition, noun; the tech-
nique of using the heat given off
by an object to produce an im-
age of it or locate it.

Now that we know the defini-
tion, what is it used for and how
can it help us? A thermo graphic
camera (infrared camera) detects
infrared light (heat) invisible to
the human eye. This charac-
teristic makes these cameras
incredibly useful for all sorts of
applications, including security,
surveillance, detection, and mil-
itary uses. Archeologists deploy

infrared cameras on excavation

sites. Engineers use them to find
structural deficiencies. Doctors
and medical technicians can

pinpoint and diagnosis problems

within the human body. Fire-
fighters peer into the heart of

fires and can detect fires not vis-
ible to the eye. There are many
different tasks and different types
of thermal imaging, however;
each camera relies on the same
set of principles in order to func-
tion, using the heat given off by
an object to produce an image.
At ECES (Emerald Coast Ener-
gy Solutions) we are not Archeol-
ogists, Medical Doctors or Fire-
fighters. We are passionate about
finding and curing energy inefhi-
ciencies in your home to make it
more comfortable and efficient,
saving you money. That’s why
we use Thermal Imaging when
we inspect homes, for quick and
accurate identification. An infra-
red camera can help diagnose
a variety of home performance

problems, including air leaks and
missing insulation. Some com-
mon areas where air leaks occur
are; light fixtures, electrical re-
ceptacles, windows and doors,
attic entrances, and plumbing
penetrations. Using thermal im-
aging allows us to see what other
devices can’t. NOAA (National
Oceanic and Atmospheric Ad-
ministration) released this Jan-
uary that the Earth’s warming
trend continued making 2019
the 2nd warmest year since 1880,
when they started recording
temperatures. The world’s five
warmest years have all occurred
since 2015. We also have expe-
rienced a pretty mild winter so
far and this summer looks to be a
hot one. Most homes and home-
owners can benefit from having
a thermal imaging inspection.
Using this technology saves time,
accurately identifies problem ar-
eas and once addressed, increas-
es comfort and saves energy.

You can beat the heat with
sealing those leaks, adding miss-

ing insulation, upgrading to
a radiant barrier and coating
windows with our virtually clear
ERG film which blocks 94% of
heat and 99.9% of harmful UV
rays. Adding insulation will in-
crease your comfort; extend the
life of HVAC systems (because
they don’t work as hard), increase
air quality and saves money. Un-
less your home was specifically
built to be energy efficient you
can benefit from an inspection
and adding insulation and Beat
the Heat!

Chris Balzer s Founder and Pres-
ident of Emerald Coast Energy Solu-
tions which s a Smule Provider Com-
pany. He provides smales to customers
after installing high energy efficient
products, increasing comfort and lower-
ing energy bills. For more information
on how to save this summer and become
energy efficient, schedule an inspection
by calling (850) 588-2870, wisit
www. trusteces.com or email wecare@,
trusteces.com and Beat the Heat.

The Emerald Coast Ladies
of Justice presents its inaugural
Women’s Business Expo Sat.
March 28, 2020, from 10 a.m.
-4 pm. (10 a.m.-11:30 a.m. for
breakfast and networking) at
Santa Rosa Mall, Main Court
by Dillard’s in Mary Esther.
This event is FREE and OPEN
to the public and is actively

Emerald Coast Ladies of Justice Hosts
Women's Business Expo!

seeking sponsors and vendors.
To participate, email ladyofjus-
ticealycia@gmail.com.

“In honor of Women’s Histo-
ry Month (March), it seemed fit-
ting to host an event that show-
cased all the talented successful
business women in Northwest
Florida as we work towards cre-
ating a unified culture,” says Al-

The UPS Store

UPS® Shipping; Freight Services; Packing Services

Digital Printing & Copying; Wide Format Printing and
Laminating; Blueprint Copying and Printing

Mailbox Services; Notary Services, and much more!

Tel: 850-880-6098

Conveniently located in
The Shoppes at Freeport Shopping Center

16400 U.S. Hwy 331S, Ste B-2
Freeport, FL 32439

https://locations.theupsstore.com/fl/freeport

Locally Owned and Operated

Mon-Fri—8:00-6:30 Sat — 8:00-1:30
Sun — Closed

Fax 850-880-6786

@)l f it
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ycia Dukes, event coordinator.
“We welcome all support and

attendance of those you might
know that would be an asset in
this epic experience!”

The Emerald Coast Ladies
of Justice are a group of women,
wives, mothers and small busi-
ness owners that locked arms to
create awareness. “We initiated

amovement to educate the com-
munity about the importance of
obtaining legal protection and
privacy management,” says Al-
ycia. “We understand the value
in developing partnerships and
how it is imperative to economic
development and growth.”

Free Income Tax Preparation

Free Federal income tax
preparation is being offered in
2020 for low to middle-income
families and individuals, with
special attention to senior citi-
zens. Sponsored by the AARP
Foundation and the IRS, ac-
cording to Joe Perry, tax-aide
district coordinator, “There
are no age restrictions, AARP
membership is not required,
and the service is absolutely
free. Secure electronic filing is
offered, which results in faster
refunds, and clients still receive
a paper copy of their return.”

The AARP Tax-Aide pro-
gram is strictly volunteer based.
All volunteers attend classroom
tax preparation training and
must pass a test provided by the
IRS, which provides reference

materials and the tax prepara-
tion software.

Tax-Aide began February 3
and continues through April 15
at the Freeport, South Walton
and DeFuniak Springs librar-
ies. Taxpayers need to bring
last year’s tax return, Social Se-
curity cards for the taxpayer(s)
and all dependents, picture IDs,
and all tax documents received.
Bring checking or savings ac-
count information if you want
to direct deposit any refund(s)
or direct debit any amounts
due. If applicable bring Identi-
ty Protection PIN (IP PIN) for
each individual. Taxpayers who
wish to itemize deductions must
bring appropriate documents.

Find a more detailed list at
https://www.aarp.org/money/

taxes/info-01-2011/import-
ant-tax-documents.html.

Shut-ins and people in a
nursing home who need a coun-
selor to come to them can leave
amessage at any of the sites and
will be contacted. Individuals
seeking Tax-Aide service must
contact one of the locations for
an appointment:

Freeport Library

76 Highway 20W, Freeport

Thursday -- 10 - 3:30

850/835-2040

Note: This location requires
appointment sign-up in person.

For More Information Con-
tact: Joe Perry, Tax-Aide District
Coordinator, 850-419-0713 or
jeperry0101@gmail.com.
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Synovus Launches “Raise the Banner”
Financial Literacy Program

Did you know?

* 66% of Americans are considered financially illit-
erate.

* 78% of American workers live paycheck to pay-
check.

* 17% of American adults are unable to pay their
current month’s bills in full.

* 25% of non-retired American have no retirement
savings or pension whatsoever.

* 27% of American adults would need to borrow
or sell something to pay for an unexpected expense of
$400.3.

In light of these statistics, Synovus has introduced
“Raise the Banner,” the company’s flagship financial
literacy program. Recently, Nellie M. Schlachter, Vice
President, Retail Market Manager, invited us to gather
with Synovus Bank employees, partners and communi-
ty leaders to help celebrate Synovus’ new Here Matters
Campaign, Raise the Banner, where “together, we will
work on combating financial illiteracy in our communi-
ties,” says Nellie. “At Synovus, we believe financial liter-
acy 1s key to improving the quality of life for individuals,
families and communities and understanding how to
manage finances is an important part of that equation.”

The new program will be established in all of their
almost 300 branches across five states. All Synovus team
members are encouraged to teach financial literacy
classes in their own community. “That’s a lot of com-
munities that we are going to touch,’ Nellie says.

Raise the Banner will educate individuals about fi-
nancial concepts and principles so they’re able to make
confident financial decisions — and reach their personal
and economic goals. Synovus will partner with schools,
social service agencies, and other community organiza-
tions to educate individuals of all ages, from elementary

SYNOvVUS

school children to senior adults. The program will edu-
cate several segments, enabling team members to utilize
their individual strengths when teaching classes. These
segments are Youth, enlisted soldiers and transitioning
veterans, domestic violence victims, inmate release and
returning citizens, homeless, senior citizens and at-risk
customers.

Synovus 2020 Raise the Banner goals are to:

* Teach at least 500 financial education classes

* Empower more than 7,500 individuals

* Log 2,000 financial literacy volunteer hours.

* Partner with 250 organizations, nonprofits and

schools.
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4495 Furling Lane, Suite 10, Destin
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10% OFF ONE ITEM !

Offer expires 3/31/20
12889 Emerald Coast Pkwy, Miramar Beach, FL
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DISPOZALL, LLC

$100FF |
ANY SERVICE E

Offer expires 3/31/20
(850) 460-1927 | bryan@dispozall.com
5438 U.S. Highway 98 West, Santa Rosa Beach

To complement the new program, a dedicated Raise
the Banner page was established on the Synovus web-
site. The page includes an informational video featur-
ing Chairman and CEO Kessel Stelling, and Executive
Vice Presidents Wayne Akins, Gloria Banks, and Alison
Dowe.

“Financial illiteracy is a well-documented problem
and a long-term challenge for individuals, communities,
and the U.S. economy,” said Stelling.

“The flag and banner are symbols of our commit-
ment to our communities. It is a commitment to em-
powering individuals to make confident financial de-
cisions and helping them reach their economic goals,”
says Nellie. “Synovus was built on a simple act of kind-
ness more than 130 years ago, and we are known as the
Bank of Here—Raise the Banner is about expanding
what we do every day: improving lives and changing
futures.”

“I am so proud to work for a company that isn’t just
talking about the financial needs in our communities,
but actually investing time, effort and money into this
program so we can truly make an impact on those
around us,” says Nellie.

LJ SCHOONERS

DOCKSIDE RESTAURANT AND OYSTER BAR

WITH AN ENTREE PURCHASE

Offer expires 3/31/20
290 Yacht Club Dr, Niceville, FL
(850) 897-6400

i FREE APPETIZER OR DESSERT

AIRESERV

$49.99 ;
SYSTEM TUNE UP SPECIAL !
FOR FIRST TIME CUSTOMERS :

Offer expires 3/31/20
850-678-9522

r

|

|

|

|

|

|

|

|

|

|

|

|

|

|

1 www.aireservec.com
oo o oo oo oo e e e e e e e e e e e e e e e e omw o
[ J
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
[ 5

JOHN-JOHN
AUTOMOTIVE

$10 OFF
ANY SERVICE

Offer expires 3/31/20
5438 U.S. Highway 98 West, Santa Rosa Beach
www.santarosabeachauto.com | 850-267-2750



Your Service Earns You Cash...Paid Directly to YOU!

HEROES ARE: “ AVERAGE HERO
" CASH PAYMENT IS

— $2,400

# Active/Retired Military!
a First Responders!

# Nurses, Doctors, EMS!
a Teachers, Counselors! Homes . Heroes GO TO:
4 Police Officers! www.HomesForHeroes.com/affiliate/paige-peterson
) ' -OR-
& Fir eﬁghtel‘ S. FIREFIGHTER POLICE  MILITARY HEALTHCARE/ TEACHER www.HomesForHeroes.com/affiliate/mary-kay-phillips

Featured Property: January 2020
Market Overview:

HAMMOCK BAY &
FREEPORT

KEY METRICS  JAN 2019 JAN 2020
62 71
40 86
40 49
B8 B3

918 Aloma Faye Ln, Fort Walton Beach, FL 32547 BLUEWATER BAY &
$367,900 | 3 Beds | 3 Baths | 2,607 Sq. Ft. NICEVILLE
Beautiful Overbook Estates home with over 2,600 sq. ft.! Nestled in a cul-de-sac among mature trees, sidewalks KEY METRICS  JAN 2019 JAN 2020

and easy access to shopping, schools, Eglin and Hurlburt. A lovely blend of modern and traditional design.

Amazing curb appeal and boasting a huge backyard, fully fenced in. The living room features a wood-burning

fireplace and flows over to the bright Florida Room, perfect for a game room. Newly remodeled kitchen includ-

ing a smart water purifier system that services the entire house. Upstairs you’ll find 3 larger than normal rooms.
Newer condition. Come see why this neighborhood is so highly sought after!

Mew Listings 104 83
§ Pending Sales 86 ab
Closed Sales 58 64
Days on Market 142 53
Avg. Sales Price $261,199 5340,169

EMERALD

and Gargg. COAST

REAL ESTATE

Paige Peterson Your local Realtors® Mary Kay Phillips
Realtor® _ Realtor®
GRI, CAM, 203K Renovation Specialist 155 Crystal Beach Drive
850.259.0643 Suite 100 850.376.7261
Paige@BHGEmeraldCoast.com Destin, FL 32541 MaryKay@BHGEmeraldCoast.com

Honesty, Integrity, Compassion « We Care About Our Clients




